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I 1. Consolidated Operating Results: Highlights

Full-Year Achievement
(Unit: million yen) YoY Change YoY Change Forecast

Revenue 21,748 +3,499 +19.2% 78,435 +11,506 +17.2% 78,000 100.6%
°Per§:c‘,';g 7,228 -292 -3.9% 29,293 +3,474 +13.5% 29,200 100.3%
OP Margin  33.2% -8.0pt - 37.3% -1.3pt - 37.4% -

ProfitBefore g 534  -1,083 -14.2% 28,715 +2,593 +9.9% 28,900  99.4%
Income Taxes

Profit Attributable
to Owners of the 4,934 -485 -8.9% 20,032 +1,937 +10.7% 19,800 101.2%

Parent Company
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I 1. Consolidated Operating Results: Revenue and Operating Profit by Quarter

(Unit: million yen)

9 41.2%
2819 40.6% i 39.4% 37.8% 39.5%
- 170 —O— (41.0%)*
21,748
20,324
17,244 18,249 17,713 18,650

15,362 16,073

7,057

8,032
(7,646)*

7,000
5,171

Q1 Q3 Q4 Q1 Q2 Q3 Q4

FY24/3 FY25/3

I Revenue B Operating Profit =0-0P Margin
* Figures in parentheses are Operating Profit and OP Margin excluding the impact of impairment losses (588 million yen) recorded mainly on intangible assets and goodwill related to the business of Pathee Inc.
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I 1. Consolidated Operating Results: Consolidated Operating Expenses and Other Costs

Total Expenses

KaKaKu

(Unit: million yen)

Advertising

Commissions

Personnel Exp. &
Outsourcing

Depreciation

Impairment

4,467
3,971
4,453
345
584

797

14,618

+1,741

+1,265

+488

+4

+65

+325

+ 3,888

]
YoY Change

+63.9%

+46.7%

+12.3%

+1.1%

+12.5%

+68.7%

+36.2%

12,292
13,251
17,004
1,382
2,260
2,469
588

49,248

+2,862

+3,198

+733

-4

+154

+524

+8,057

YoY Change

+30.4%

+31.8%

+4.5%

-0.3%

+7.3%

+26.9%

+19.6%

Main Reasons for
Increase/Decrease

Increase mainly due to
i growth investments in
Kyujin Box.

© 2025 Kakaku.com, Inc.
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I 1. Consolidated Operating Results: Operating Expenses and Other Costs by Quarter

Breakdown of Expenses (unit: million yen)

14,618

10,730 10,740

2,514
2,726 2,448
2,978 [ 3,512

12298 4,137 13,9401 3,965 [ 4,069

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
‘ FY24/3 ‘ FY25/3

B Advertising M Commissions W Personnel Exp./Outsourcing
B Depreciation Rent Impairment Losses M Other

KaKaKu

Sales Ratio of Main Expenses (unit: %)

27.5%

o, 0,
'8/021 7%23 D 22.3%

21.3%
20.5%

0.5%

17.3%

15.8%16.0% 18.3%

15.0%12-3%15.0%14.8%

14.7% 14.9%

0,
13.2%13.5%  13.8%13.5914-1%

‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘
‘ FY24/3 ‘ FY25/3 ‘

Revenue =Q=Advertising =0=Commissions =Q@=Personnel Exp./Outsourcing

© 2025 Kakaku.com, Inc. 6 I



I 1. Consolidated Operating Results: Revenue and Income by Segment

I Consolidated
Kakaku.com
Tabelog

I Kyujin Box

I Incubation

(Unit: million yen) “ YoY Change m YoY Change

21,748

Revenue
Operating Profit
Revenue
Segment Income
Revenue
Segment Income
Revenue
Segment Income
Revenue

Segment Income

I Adjustment of Segment Income*

7,228
6,419
3,488
8,843
4,402
4,256
581
2,230
673
-1,915

+3,499
-292
+488
+286
+1,449
+360
+1,539
-707
+23

+7
-237

+19.2%
-3.9%
+8.2%
+8.9%
+19.6%
+8.9%
+56.7%
-54.9%
+1.0%
+1.1%
+14.2%

78,435
29,293
23,644
11,734
33,473
18,079
13,364

4,263

7,954

1,925
-6,708

+11,506
+3,474
+1,918
+483
+5,627
+3,267
+4,016
-344
-54

-36
+104

* Adjustment of Segment Income includes corporate, and company wide-expenses not allocated to each segment and eliminations of inter-segment transactions, etc.

KaKaKu

+17.2%
+13.5%
+8.8%
+4.3%
+20.2%
+22.1%
+43.0%
-71.5%
-0.7%
-1.8%
-1.5%

© 2025 Kakaku.com, Inc.
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I 2. Operating Results by Segment: Kakaku.com

ffirt.com Revenue increased across all businesses. Segment profit also rose.
Revenue (unit: million yen) 1o Total Segment Income and Margin (unit: milion yen, %)
A7 Yoy +8.2%
5,930 6,034 oY +8.2% 52.99% 54.0% 52.6% >437%

5,512 51612 5,580 49.6% 50.3% 50.9%

5,176 5108 Shopping 39.7%

1,855 1,830 l 1,825 YoY +6.2%

1,886 @ 1,775 2,565 2,567

Service
+6.79
5 57502,808 YoY +6.7%
2,632 '
2,452 2,317 ..
2,017 42,008 Advertising

YoY +19.8%

YoY
+8.9%

Insurance
—| YoY +8.7%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

‘ FY24/3

X Impairment losses of 588 million yen were recorded mainly on intangible assets and goodwill related to the business of Pathee Inc.. Excluding this impact, Q2 segment income for Kakaku.com was 2,803 million yen
(YoY+9.2%) and income margin was 50.2%. For details, please refer to: 2. Condensed Consolidated Financial Statements (6) Notes on the Condensed Consolidated Financial Statements in the Consolidated Earnings Report
for the Second Quarter (Semi-annual Period) of the Fiscal Year Ending March 31, 2025, issued on Nov. 6, 2024.

KaKaKu © 2025 Kakaku.com, Inc. 9 I
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I 2. Operating Results by Segment: Kakaku.com (Shopping/Service)

Shopping

Both 'Durables' and 'Consumables’ recorded revenue growth.
'‘Durables’ profited from continued strong demand for
personal computers.

Revenue (unit: million yen) Total
2,046 ot

1,886 1775 1 855 1 ,830 1,825

Durables

1 358 1,413 1,405
Consumables
YoY +8.5%

Other
YoY -15.1%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
‘ FY24/3 ‘ FY25/3 ‘

KaKaKu

While favorable trends in ‘Personal Finance’ and ‘Telecom’ have
normalized, the ‘Telecom ‘segment continued to show solid
performance, supported by steady growth in broadband comparison.

Revenue (Unit: million yen)

2 808\
2,317 2,375
1,128

‘ FY24/3 ‘ FY25/3

Total
YoY +6.7%

Personal Finance
YoY +5.4%

Telecommunications

YoY +10.4%

Automotive
YoY +7.2%

Other
YoY +1.7%

© 2025 Kakaku.com, Inc. 10 I



I 2. Operating Results by Segment: Kakaku.com (Advertising/Insurance)

Continued double-digit growth thanks to an increase in ad

placements from new advertisers, such as telecom carriers, in The pace of revenue growth is decelerating.
addition to consumer electronics manufacturers.

Revenue (Unit: million yen) Revenue (Unit: million yen)

YoY
Total

770 779
+8.7%
285 A YoY +19.8% c6a 684 °
633
Banner &
Tie-in Ads
YoY +23.3%
Network &
Listing Ads
YoY -14.7%
m m 52
Q4 Q4

Q1 Q2 Q3
FY24/3 FY25/3

639 661

67

FY24/3 FY25/3

KaKaKu © 2025 Kakaku.com, Inc. 1" I



I 2. Operating Results by Segment: Tabelog

Revenue grew, driven primarily by ‘Restaurant Reservation’.
% ﬁ'( O%) Segment profit declined temporarily due to marketing initiatives associated with

Tabelog’s 20th anniversary.

Revenue (Unit: million yen)
Total

8.969 88437 v +19.6%

8,031

7,631

7,415 7,395 Restaurant

Advertising
YoY +13.2%

Restaurant
Reservation

YoY +31.9%

6,404 5632

Premium Users
YoY +4.2%

Advertising
YoY -8.6%

EDfth

FY24/3 FY25/3

KaKaKu-com

Segment Income and Margin (unit: milion yen, %)

")
50.8% 51'6/"’ 49.8%

4,886
4,288 4,503 4,402

4,094 4,042 Yoy
0]

+8.9%

Q1 Q2 Q3 Q2 Q3 Q4
FY24/3 FY25/3

© 2025 Kakaku.com, Inc. 12 I



I 2. Operating Results by Segment: Tabelog (KPIs)

The number of contracted restaurants increased both for ‘Restaurant Advertising’ and ‘Restaurant
Reservation’ *'. The number of online reservations reached an all-time high for Q4,

Restaurant Advertising: No. of Restaurants = Restaurant Reservation: No. of Restaurants No. of Online Reservations (quarterly total)
(end-of quarter) and ARPU*2 (end-of quarter) and ARPU*2 (Unit: million persons)

84.7
54.8 96.0 5785 82.3 29.99

0 49.4 50.2 °20

45.8 47.3 49 28.31
23.07 99 2623 -66
o0—o—0—0—0—0—0—0 24.05
15.3 Q16.2 18.32
-~ 3|13 2‘ |14 6‘151|14 9| | 18.23
W
W
‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ QT Q2 Q3 Q4 Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ QT Q2 Q3 Q4 ‘
‘ FY24/3 ‘ FY25/3 ‘ ‘ FY24/3 FY25/3 ‘ ‘ FY24/3 ‘ FY25/3 ‘
No. of restaurants (thousand) =Q= ARPU (thousand yen) B No. of restaurants (thousand) =Q= ARPU (thousand yen)

*1 The number of fee-paying restaurants is 88,400. Of these, 52,300 are using both the Restaurant Advertising and the Restaurant Reservation Service.
*2 ARPU= 3-month average of, monthly service revenue divided by monthly no. of contracted restaurants.

KaKaKu-com © 2025 Kakaku.com, Inc. 13 I



I 2. Operating Results by Segment: Tabelog (Reservation for Inbound Travelers)

The number of online reservations remained steady at around 4,000 persons per day.
Tabélog A WeChat Mini Program further enhances convenience for inbound travelers from
China and expands opportunities for restaurants to attract customers.

No. of inbound reservations per day (monthly average) Launch of WeChat Mini Program (April 23)
(Unit: persons) Search and Choose Pay with WeChat Pay Show confirmation
a Restaurant (Deposit*) screen at restaurant

< LigE .o ©

(] (C] a

O BUEFLHIER
ATREEE RN REN T AN BRI

- AITEE [=E BB
FAHTIRE A BB R TRIEA 5.
#EEAE 'BEF OERT 1-20 /867452 ST
Q HRMGES KR KIRT  EBE  BHEE Washoku Tabel
' ashoku labelog
% S 755 100K e
2] = B AFRE =
Washoku Tabelog
6t 100m /8. BAKE Tabelog A
p e JPY 1;200 WHELE  2026F 128128 (EH—) 19:00
o 4 A 2 (HEILE o)
[ - _ =5 THERE (IRFRITEEL)
FRAft 120087
= RIS = AR B0 0MsBART e HANER R
iz plo— Bl F9M2  GOZNCQISHC
WAROHRENRHNNE, FRHIEEREHE : AHSm 57.867T
1 8.8 & KR.ZR Very good 59 ¢ BigEiTERE -
JPY 8,000~JPY 8,999 E3 JPY 4,000~JPY 4,999 KRR ok ok 3455 BFRASEE
' s SERANERG. WULRITE—T L REeH0
Today 1213 14 16 17 18 1€ Edigl.
R I s
™ ™ \»)
Resta t Tabel
v v LA A @ winy

* A Deposit of 1,200 yen per group is required. For the fixed-course reservation scheduled to launch this summer, advance payment of the course fee will be available via WeChat Pay.
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I 2. Operating Results by Segment: Kyujin Box

Revenue continued to grow at a high rate. Segment profit declined due to
investments aimed at enhancing brand awareness and strengthening sales

capabilities.

Revenue (unit: million yen) Segment Income and Margin (unit: milion yen, %)
4,256 53.5%

50.1%
YoY
+56.7%

2,962
2,717 2,706

YoY
-54.9%

Q1 Q2 Q3 Q4 @ Q2 Q3 Q4
FY24/3 FY25/3

Q4

Q2 Q3
FY25/3

Q4

Q2 Q3
FY24/3

KaKaKu-com © 2025 Kakaku.com, Inc. 15 I



I 2. Operating Results by Segment: Kyujin Box (KPIs)

The number of monthly users reached a new record high. Strengthened collaboration with
agencies contributed to sustained high revenue per user.

Monthly Users (quarterly average) (Unit: million users) Revenue Per User (quarterly average) (Unit: yen)

123.2 1241

YoY

YoY
° +34.5%

+16.5%

‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
‘ FY24/3 ‘ FY25/3 ‘ FY24/3 FY25/3

*To account for monthly fluctuations, the number of monthly users will be shown as the
quarterly average, starting from FY25/3 Q3. Past figures have been adjusted accordingly.

KaKaKu-com © 2025 Kakaku.com, Inc. 16 I



I 2. Operating Results by Segment: Incubation

Revenue from the ‘Travel/Transportation’ domain increased, while the Real Estate domain
continued to experience a declining trend.

2,207 YoY +1.0%

2,069 2,078
1,936

Revenue (unit: million yen) /{ Total Segment Income and Margin (unit: milion yen, %)
2,230

30.1% 30.2%

27.9% 26.7% 27.5%

17.4%

553 Real Estate
YoY -4.3%

Travel/
| Transportation

YoY +5.8%

Lifestyle/
Entertainment
YoY +7.3%

YoY
+1.1%

a1 %% Q2 ‘ 4°2f_| Otherincl. Q2 Q3 Q1 Q2 Q3 Q4
Intercompany
FY24/3 ‘ FY25/3 Offset FY24/3 FY25/3

KaKaKu-com © 2025 Kakaku.com, Inc. 17 I
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I 3. Earnings Forecast: Earnings and Dividend Forecast for FY26/3

Continue double-digit revenue growth. Maintain dividend of 50yen.

Revenue Operating Profit Dividends*
(Unit: million yen) (Unit: million yen) (Unit: yen)
Forecast Forecast Forecast
Payout Ratio
92,000 28,000 c0.0% 28.9% .
YoY+17.3% 38.6% 37.3% YoY-4.4% 9% % 32.0%
O— -7 (49.3%)
30.4% 80
29,294 Special

30

50
46

Year-End Year-End
Year-End
o 25 25
T Interim Interim
23 25 25
FY24/3 FY25/3 FY26/3 FY24/3 FY25/3 FY26/3 FY24/3 FY25/3 FY26/3
B H1 H H2 HH HH2 =O= OP Margin

* For FY25/3, the dividend per share is expected to be 80 yen, consisting of a regular dividend of 50 yen and a special dividend of 30 yen, with a payout ratio of 78.9%. Excluding the
special dividend, the dividend per share is expected to be 50 yen, with a payout ratio of 52.0%. For more details, please refer to the "Notice of Revision to Dividend Forecast for FY
March 2025 (Special Dividend)" disclosed on February 6, 2025.

KaKaKu © 2025 Kakaku.com, Inc. 19 I



I FY26/3 Earnings Forecast by Segment (Kakaku.com/Tabelog)

Continue to develop and operate an efficient organizational
structure, while formulating strategies to drive full-scale
growth from the next fiscal year onward.

(Unit: million yen)

24,000

23,644

Revenue
YoY +1.5%

Segment Profit
YoY +9.1%

Profit Margin
53.3%

FY24/3 FY25/3 FY26/3
Forecast

KaKaKu

Tabelog

Aim to sustain strong growth by expanding online
reservations, including services for inbound travelers.

(Unit: million yen)

39,500

Revenue

33,473 YoY +18.0%

Segment Profit
YoY +20.6%

Profit Margin
55.2%

FY24/3 FY25/3 FY26/3
Forecast

© 2025 Kakaku.com, Inc. 20 I



I FY26/3 Earnings Forecast by Segment (Kyujin Box/Incubation)

Kyujin Box

Continue to drive strong revenue growth by strengthening
investments aimed at improving brand recognition and
reinforcing the sales structure

(Unit: million yen)

18,500

Revenue
YoY +38.4%

13,364

Segment Profit
YoY -35.2%

Profit Margin
FY24/3 FY25/3 FY26/3 -8.1%
Forecast

KaKaKu

Promote the development of efficient structures for existing
businesses and LIPLUS PMI. Continue efforts toward new
business development and the execution of M&A.

(Unit: million yen)

10,200

Revenue
YoY +28.2%

Segment Profit
YoY +40.2%

Profit Margin
26.5%

FY24/3 FY25/3 FY26/3
Forecast

© 2025 Kakaku.com, Inc. 21 I
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I 4. Appendix: Management Indices and Capital Allocation

Management Indicators

m ROE of 40% or more. Equity Ratio of 50% or more (Cost of Equity recognized to be around 7-8%)
m Operating profit margin of 40% or more

Capital Allocation

Actively pursue growth investments, while providing a certain level of shareholder returns

(Shareholder Returns)
« Continuously pay dividends (twice a year, payout ratio of 50% or more)

- After making growth investments, flexibly return surplus funds to shareholders
(share buybacks, special dividends)

(Growth Investments)
- Expand business into new areas by leveraging existing business assets

« Horizontally expand business into new industries using know-how from existing businesses

« Investments in R&D related to advanced technologies

KaKaKu © 2025 Kakaku.com, Inc. 23 I



I 4. Appendix: Past Results of Financial Indices

FY21/3 FY22/3 FY23/3 FY24/3 FY25/3

Capital-to-Asset ratio *1 66.1% 68.0% 60.9% 61.7% 66.0%
ROE *2 26.2% 30.1% 33.7% 36.5% 35.4%
Dividend per share (yen) 40 40 40 46 80
L Ordinary Dividend 40 40 40 46 50

L Special Divided - - - - 30
Total dividend (billion yen) 82.4 81.9 81.1 91.7 158.2
Payout ratio 70.0% 57.4% 50.4% 50.9% 78.9%
opiaton ot ol : 50 00 60 :
Total return ratio *3 70.0% 92.3% 99.8% 83.8% 78.9%

*1 Capital-to-Asset Ratio = Equity attributable to owners of the parent company + total assets x 100

*2 ROE = Profit attributable to owners of the parent company + (Equity attributable to owners of the parent company) x 100

*3 Total Return Ratio = (Total dividend + Acquisition cost of treasury stock) + Profit attributable to owners of the parent company x 100
Acquisition cost of treasury cost does not include fees or other expenses paid to the Tender Order Agent.

KaKaKu © 2025 Kakaku.com, Inc. 24 I



I 4. Appendix: Number of Employees and Breakdown by Age Group and Job Function

Number of Directly Employed Employees

(on a consolidated basis, including temporary employees) 1,733 1,694 1,716 1709 1,728 1,731 1,734 1714
1,651
1,619
1,577 1,581
1 1.'508 1.'509 I I I
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

FY22/3 FY23/3 FY24/3 FY25/3

Breakdown by age group and job function (employees of kakaku.com, Inc. as of March 2025)

40 and over 20-29 Planning and Design of
32% 19% Websites/Services
31%
Breakdown Breakdown

by
Job Function

by
Age Group
Engineers

30-39 28% Sales
49% 23%

KaKaKu © 2025 Kakaku.com, Inc. 25 I



I 4. Appendix: Kakaku.com (Segment Overview)

Business Overview
Shopping

Refer users to online malls and shops, or manufacturers, by providing information such as
product specifications, prices, and supporting the decision-making of users considering to

purchase a product.

Service

Refer users to service providers, by providing information such as service details and fees, and
supporting the decision-making of users considering to apply for a service.

Advertising

Creating and distributing various advertisements, mainly on the Kakaku.com website.

Insurance (operating company: Kakaku.com Insurance, Inc.)

Solicitation and mediation of life and non-life insurance.

Business Model

Durables PCs, home appliances, cameras, etc.
. furniture, fashion, shoes, accessories,
Shopping Consumables cosmetics, etc,
Other water servers, etc.
Personal credit cards,.loans (card loans,
Finance mortgages), investments , asset
management, FX, etc.
. Tele- overseas Wi-Fi rentals, low-cost SIM
Service communications cards, internet providers, etc.
Automotive used cars, car insurance, etc.
Other Energy (electricity, gas), English
courses, etc.
Advertising banner ads, tie-in ads, search-based ads, etc.
life ins.: death, medical and cancer insurance, etc.
Insurance non-life ins.: fire, overseas travel and pet insurance
KaKakKu

Commission income
based on clicks and
sales performance

Commission income
based on applications for
various services

Advertising revenue

Commission income from
life and non-life insurance
solicitation and mediation

Clients: online malls
and shops, electronics
retailers, etc.

Clients: service

providers

Clients:
manufacturers,
service providers, etc.
Clients: insurance
companies

fBfS.com wsszsst

Monthly Users *' : 39.88 million (as of March 2025)

32% 68%

EPC m YK

Users by
Device:

ggsgrgrgﬂp*a:.m 10.8% 15.0%

AR

20.6% 31.2%

=10 ®mM20fX ®m30fX m40/f m501/{ meOUL

{fitS.com My:—y MR X—a—

Qs - h7 Y ERS CES

EEF—TU—K: DAVPLRSIVRY

HERS - SHSE )

% (2024%) H35%
" BRI L

B xvay

AN=hT#
SRS Lt

& enE- Ny h BRERE

@ 7orqy ) swrsIMA—k

iy B ® =
com MYR—2  MRREE X=Za-—
RE > BRTLE - BRELTLE ~ KKILZ+OZJR * KH

SUFVJ Ui

FTRE)) &7 LE 1M #2589 28

KKILZ kO=o2

KH-B2JX65 [65-1 > F]

B (B2)
¥129,890~

e BRI S5 7
I 2024538150 ®%
4.81 (iff) 189

VODH—ERIEDEFXL TR, FELUKEE - BT ITIWENBDF
Fo BL<RX—=D—YA b - ¥—ERRHEICTRFAMEE TR
BTV,

k1 Monthly unique users are counted as the number of browsers that visited the site (for certain browsers,
operating systems, etc., there may be instances in which users who re-visited the site after a certain period
are counted multiple times). Double-counting as a side effect of high-speed loading of mobile webpages and
mechanical accesses by third parties’ web-scraping bots etc. are eliminated to the fullest extent possible.

%2 Users by age group are as of February 2025.
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I 4. Appendix: Kakaku.com (Revenue by Business)

(Unit: million yen)

6,826
6,522 6,541 6,655 6.419
6,244 '
6,069 6,098  7en 5967 5,870 5,030 6,034
, 5,669 5307 O 5,512 5,612 5,580
' 5,176 5108 2,046

1,830 @ 1,825

1,855
1,886 1 1,775

2,266 2,375 2,808

2,295 2,632
2,017 |§ 2,008

1,945 1,890 2,452 2,317

Q1 Q2 Q@ Q4 Q1 Q2 Q@ Q4  Q Q2 Q@ Q4 Q Q2 Q Q4  Q Q2 Q3 Q4
‘ FY21/3 ‘ FY22/3 ‘ FY23/3 ‘ FY24/3 ‘ FY25/3 ‘

m Shopping m Service m Advertising H [nsurance
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I 4. Appendix: Kakaku.com (Breakdown of Shopping Business Revenue)

(Unit: million yen)

2,841

2.361 2,369 2437

2242 2,184 2217
1,888 1,886 1775 1,855 1,830 1,825 '
1,943 '
1,702 | 1,682 1544
1,358 81 55, 1,333 /413 | 1,311 11,289
767

537 375 W 403 W 395 | 384 |§ 388 H H
‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘
Sales Ratio ‘ FY21/3 ‘ FY22/3 ‘ FY23/3 FY24/3 ‘ FY25/3 ‘
B burables 68.4% 72.1% 71.0% 69.1% 68.1% 67.8% 67.7% 69.7% 70.4% 73.2% 71.2% 73.3% 72.0% 70.7% 71.9% 73.4% 71.6% 70.6% 72.0% 74.2%
B Consumables 27.0% 22.7% 24.8% 26.6% 26.8% 27.5% 28.7% 27.1% 257% 22.5% 23.7% 20.4% 20.0% 211% 21.7% 20.5% 21.0% 21.2% 21.8% 20.9%
Other 46% 52% 41% 42% 51% 47% 3.6% 3.3% 3.9% 42% 51% 6.4% 8.0% 8.2% 6.4% 62% 7.4% 81% 62% 4.9%

KaKaKu

© 2025 Kakaku.com, Inc. 28 I



I 4. Appendix: Kakaku.com (Breakdown of Service Business Revenue)

(Unit: million yen)

2,808
2,622 2,632
2,452
2,253 2266 2,295 2,317

2,153 2,168

1165 1'9 15 2,017 2,008

1,811

2,375

1,890 1,885

Q1 Q2 Q3 Q4 Q1 Q2 Q@3 Q4 | Q1 Q2 Q@ Q@ | Q1 Q2 Q3 Q@  Q Q2 Q3 Q4
FY21/3 FY22/3 FY23/3 ‘ FY24/3 ‘ FY25/3 ‘

B Personal Finance B Telecommunications B Automotive M other
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I 4. Appendix: Tabelog (Segment Overview)

Business Overview

Restaurant Advertising (frm Promotion Service)

Support restaurants to attract customers, through priority display in standard search results in
Tabelog, and providing added information, such as photos and descriptions to convey the appeal
or specialties of restaurants.

Restaurant Reservation (frm Online Reservation)

Online restaurant reservation service.

Premium Users

Subscription-based service for users, with benefits such as coupons and being able to access
rankings based on user-ratings on mobile devices.

Advertising

Creating and distributing advertisements on Tabelog, targeting users with a high interest in
gourmet food.

In addition, we provide operational support for restaurants, such as in-store mobile ordering
(Tabelog Order),an online reservation ledger (Tabelog Note), and a procurement service (Tabelog
Shi-ire (“Tabelog Procurement”)).

Business Model

Income from fixed monthly fees, based on

iﬁ?’?rl:;;:t service provided Clients: restaurants
9 ¥10,000 / ¥25,000 / ¥50,000 / ¥100,000
Income from fees based on number of
Restaurant customer referrals )
. . Clients: restaurants
Reservation dinner: ¥200/person

lunch: ¥100/person

Income from user fees for access to premium

Clients: users
content

Premium Users

Advertising revenues from banner ads, tie-in

Advertising ads, search-based ads, etc.

KaKaKu

Clients: manufacturers, service
providers, etc.

Restaurant search and
reservation service

'O

Monthly Users*' : 100.70 million (as of March 2025)

Users b

PC ®mSmartphone

PR RN 15.4% 17.0% 19.4% 20.2%  26.3%

10-19 m20-29 m30-39 m40-49 m50-59 W60 and over

Q BELRRE

£H MER  BHESR  HBN KRR RE
WEBEMEEGY W

nEm PREE BT WEEE Nnozx

w [

( wa I AE T s DR
Sh, 3 g

‘\'HIWQ‘SKY \ LARS>y~0Y FYMFH W2&T100pt s

/ — RAR/ TLUF. EXRO. ¥R t

REH

6 3y NFM B 0 ABRERR v *h Ay 3.66 1.3094
% SheAnd v FH v SvF  @E B ¥5,000~%5999 E3 ¥2,000~¥2999 PRl 27 28 29 30 31 el 2
@ k@B oMl O O o |m| 0| Q
R AR
2578 o m. PyILTHM Y TX N W0 W0 € 0% (5% (o
LRRSY 9~0Y n

L]
4 “. — }I . FY BT M ED 71 F—TAMx50pt m m m
h‘g £ Yy

+ B 1

%1 Monthly unique users are counted as the number of browsers that visited the site (for certain browsers,
operating systems, etc., there may be instances in which users who re-visited the site after a certain period
are counted multiple times). Double-counting as a side effect of high-speed loading of mobile webpages and
mechanical accesses by third parties’ web-scraping bots etc. are eliminated to the fullest extent possible.
Tabelog's support of AMP (Accelerated Mobile Pages) ended in February 2022.

* 2 Users by age group are as of February 2025.
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I 4. Appendix: Tabelog (Revenue by Business)

(Unit: million yen)

8,969 g ga3

3,685
3,567
5,308 5,373 5,448
3,160

4493 4187 4,253

3,754 3,565 2,908
3,059 2,347 e 4,340 4 176

2,375 32153 165 3,201

1,735 :
422 1,588
o 936

2,334 12,335 2,588 ] 2:666
758

430 l 223 Wl cas W 4ss B 392 W 375 374 W 370 W 360 M 366 W 372 [l 390 W 374 @ 380 B 390 W 394 | 304 [ 399 W 405 W 410
250 |l] 402 FE 313 366 | 500 W 422 W 360 W 444 W 448 W 420 W 349 W 424 | 533 | 463 W 383 915 517 424

12 64 27 23 23 18 5
1 4 7 8 9 7 7 5 5 3 2 2 3 7 9 12 17 22

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

8,031

7,631

7,371 7,415 7,395

6,632

6,291 6,269 6,404

1,708 § 1,620

FY21/3 FY22/3 FY23/3 FY24/3 FY25/3
u Restaurant Advertising ® Restaurant Reservation ®Premium Users Memberships ®Advertising ®Income from Commissioned Operations ® Other

KaKaKu.com © 2025 Kakaku.com, Inc. 31 I



I 4. Appendix: Tabelog (Number of Contracted Restaurants (End of Quarter)

(Unit: thousand restaurants)

62.9 62.8 64

sg.a 59.3 °10

53.0
50.0

44.9° 43

49.9

51.8 511
8.

48.1 46.

44.6 44.3 44.4 45.0 46.1 452 45

35.9 35.6

Q1 Q2 Q3
FY21/3

Q4 Q1 Q2 Q3

FY22/3

Q4 Q1 Q2 Q3

FY23/3

Q4 Q1

w Restaurant Advertising

KaKaKu-com

0 65.7

4.7
823 o
oo 785
g 733
68.0
47.3 39
Q2 Q3 Q1 | Q@ Q2 Q3 Q4
FY24/3 FY25/3

m Restaurant Reservation

© 2025 Kakaku.com, Inc. 32 I



I 4. Appendix: Tabelog (Number of Online Reservations (Quarterly Total))

29.99

28.31

(Unit: million persons)

16.56 16.55

‘Q1 Q2 Q3 Q4‘Q1 Q2 Q3 Q4‘Q1 Q2 Q3 Q4‘Q1 Q2 Q3 Q4‘Q1 Q2 Q3 Q4‘
‘ FY21/3 ‘ FY22/3 ‘ FY23/3 ‘ FY24/3 ‘ FY25/3 ‘
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I 4. Appendix: Kyujin Box (Segment Overview)

Comprehensive job search service

Business Overview

Provide a comprehensive search engine for job information. Referral of job seekers to job
sites and hiring companies, by supporting job seekers to find a job that matches their desired Monthly Users* : 12.37 million (as of March 2025)
conditions, out of more than 10 million job listings. Includes listings posted on online job
boards and companies' recruitment sites, as well as information directly posted by employers

) - A : : Users by °
on Saiyo Board*. Listings are not limited to a certain area, employment type or job category. Device: 82%

m PC m Smartphone

How job listings are posted on Kyujin Box

hos oot 16.9% 13.7% 18.2% 15.9%  33.9%
 Crawling: Kyujin Box crawls and posts information from job boards and 10-19 =20-29 =30-39 m40-49 m50-59 =60 and over
employers’ websites
 Saiyo Board: Employers directly submit and post job-related information RARTIE
. ae . . . B KARTX &» s ) B RARTR G110 =
« Listing Ads (paid): Preferred display in search results — oidiied ‘ v .
WHE SEX ny HE’J( l
B EFES n: EE-T3. ]

D& REROK - ER  SER0  TERE

71 100 | - TR BEEORANE Q R & —
6,050 | XEDOFE [ (W22
. an n IOEELTI OBEER?ELMEL
B 7ueer-n-r Usemox HPHIZ, BEWVRIERBN
. N7 TDEHRZ YT 510
Business Model B useeos e

Q WRE REE
© Bi¥1,250f9~1,625F

4 Xy, ERBAR 200014
Q@ Loy m EHEE/ T PO TEDDRETRLPTU |
=7

Income from commissions based on the Clients: job sites (incl. employment

Kyujin Box number of users referred to job sites agencies and temp staff services), BBOK  LERMH  UE—RT—2
and employers’ websites, (i.e. no. of employers (incl. employers using WO—pOK  HEHE  PERM 0 -
. . .. . B2 7wicron-k Usemak ) - .
clicks) through paid listing ads*. Saiyo Board) R5BD N IRWD Y2700

* A bidding system allows advertisers to adjust their cost-per-click in increments of one yen, from 25 to 1,000 yen.

*1 Monthly unique users are counted as the number of browsers that visited the site (for certain browsers,
operating systems, etc., there may be instances in which users who re-visited the site after a certain period
are counted multiple times). Double-counting as a side effect of high-speed loading of mobile webpages and
mechanical accesses by third parties’ web-scraping bots etc. are eliminated to the fullest extent possible.

* 2 Users by age group are as of February 2025.
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I 4. Appendix: Kyujin Box (Revenue)

4,256

(Unit: million yen)

3,440

2,962
2,717 2,706

2,265 2,381

1,933 1,985

1,528
1,499 1,397 1,460

1,234

1,073

877

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3

FY21/3 FY22/3 FY23/3 FY24/3 FY25/3

Q4
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I 4. Appendix: Kyujin Box (No. of Monthly Users and Revenue per User)

11.42

10.98

715 7.26 743 123.2 124.1

6.74

. 94.8
5.17 86.0 92.3 90.1

755 727

84.9

68.7

62.5 61.1

57.8

54.7
49.1

40.4 423 40.9
30.0 30.1

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3

FY21/3 FY22/3 FY23/3 FY24/3 FY25/3

Q4

=O= No. of Monthly Users (million users, quarterly average) [l Revenue per User (yen, quarterly average)
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I 4. Appendix: Incubation (Main Businesses and Services)

Real Estate

E?T?f

Residential Real Estate Website

’ ’
Tm& W
I
Dynamic Package Reservation
Platform

Operating company: Time Design Co., Ltd.

I 1BRBE

Comparison Site for the Cheapest
Bus, Airline and Bullet Train Tickets

Operating company: LCL, Inc.

eolley

Online Travel Information and Hotel
Reservation Media

KaKaKu

Travel / Transportation

NAAV.S 4

Price Comparison Site for Highway/
Overnight Buses and Bus Tours

Operating company: LCL, Inc.

Eﬁtravel.jp

Travel-Review and Comparison Site

g com L i®iF-rINL

Search and Comparison of
Domestic Accommodations

Lifestyle

FFr/

Lifestyle Media

Home

(+) LieLus

Home Service Matching Platform

Operating company: LiPlus Holdings inc.

Entertainment

b2 IRE . com

Online Database for Movies
and Showtimes

Operating company: eiga.com, Inc.

weblh

Car Graphic

Online Media for Car Enthusiasts

Operating company: webCG, Inc.
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I 4. Appendix: Incubation (Revenue by Business Domain)

(Unit: million yen)

2,187 2,207 2,230

1,446 1,439

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY21/3 FY22/3 FY23/3 FY24/3 FY25/3 ‘

m Real Estate m Travel/Transportation mLifestyle/Entertainment m Other
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I Company Profile

Company Name

Address

Founded

URL

Share Listing

Securities Code

Related Companies

Kakaku.com, Inc.

3-5-7 Ebisu Minami, Shibuya-ku, Tokyo 150-0022

December 1997

https://corporate.kakaku.com/

Prime Market of Tokyo Stock Exchange

2371

Kakaku.com Insurance, Inc. https://kakakucom-insurance.co.jp/
eiga.com, Inc. https://eiga.com/

Time Design Co., Ltd. https://www.timedesign.co.jp/
webCG, Inc. https://www.webcg.net/

LCL, Inc https://www.Iclco.com/

LiPlus Holdings inc. https://liplus-s.com/

Note: Information and projections of future performance contained in this document include the Company’s judgments premised on information available at
this time and assumptions concerning uncertainties. They may differ from actual business performance and results due to a variety of factors.
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