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The forward-looking statements in this document, including earnings
forecasts, are based on information currently available to the Company and
on certain assumptions deemed reasonable. It is possible that these
statements or assumptions are objectively incorrect or may not be realized
in the future.

In addition, the information in this document concerning companies other
than our group companies is quoted from publicly available information,
etc., and we do not guarantee the accuracy and appropriateness of such
information.
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Topics for H1 2025

1. Business Environment

@ Global Automobile Sales Trends

The rise of Chinese automakers, led by BYD, has put Japanese and Western
automakers in a difficult position. In addition, the Chinese market is experiencing
excessive price discounting, causing profit levels to fall for auto and parts

manufacturers.
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Topics for H1 2025

2 Policy implications of U.S. President Trump administration

The tariffs imposed on automobiles, separate from the application of reciprocal tariffs,
is having a significant impact on the earnings of automakers and parts manufacturers.
(Japan agreed with the U.S. on July 23 to a 15% tariff rate.)

Although the new tariff rates have been reduced by 12.5% from the rates that were
going to be applied on April 3, the business environment is still expected to be difficult
for auto/parts manufacturers.

* Tariff rates levied on U.S. imports of motor vehicles

Additional tariffs on Additional tariffs on After agreements on tariff
Country automobiles and auto parts automobiles and auto parts negotiations between various
Before entry into force After entry into force countries and the U.S.
Japan 2.5% 27.5% 15.0%
China 22.5% 47.5% 47.5% D4
Europe (EU) 2.5% 27.5% 15.0%
Europe (UK) 2.5% 27.5% 12.5% (up to 100,000 units)

¢ Current figure for China, due to the fact that tariff negotiations with the U.S. have not yet been concluded.
(As of August 1%, 2025)
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Topics for H1 2025

(3 Impact on MarkLines business performance

The deteriorating performance of Japanese, European, and U.S. manufacturers due to
the rapid growth of Chinese manufacturers and the industry-wide deterioration of
profit levels due to excessive price competition in the Chinese auto market have
prompted auto/parts manufacturers to cut costs and curb development expenses.
Furthermore, the tariff policies of the Trump administration continue to create
uncertainty, and companies have held off on implementing their budgets.

e In the Information Platform business, the number of cancellations is increasing,
although not to the same extent as in the 2008 Lehman Brothers collapse, and
the company is also struggling to acquire new contracts.

e In our businesses other than the Information Platform, the majority of
customers are Japanese manufacturers, and these customers refrained from
executing their budgets from April, the beginning of the fiscal year, which
affected the order trend for our services.
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Topics for H1 2025

2. Benchmark Center awareness and education activities

With the opening of the Benchmark Center, we are now able to independently conduct
actual vehicle teardowns and provide a wider range of services in the field of reverse
engineering than ever before. As we are recognized by domestic companies as a provider of

industry information, we are promoting awareness activities focusing on the following two
points.

1) Benchmark Center

We have had more than 20 automobile and parts manufacturers visit our
Benchmark Center, allowing them to see the actual equipment and parts, as well as
deepen their understanding of the range of services that can be provided at the
center. As a result, we have received a wider variety of inquiries than ever before.

(2 MarkLines Technology Exhibitions

MarkLines technology exhibitions held at three major automobile manufacturers.
We explained our reverse engineering services directly to the development
departments of the manufacturers concerned and have received favorable

feedback. Several technology exhibitions are scheduled to be held at several
companies in H2 of 2025.
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Topics for H1 2025

3. Establishment of MarkLines Software Development Co., Ltd.

A joint venture was established in April with Huaqin Technology Co., Ltd. (China).
Software-defined vehicles (SDVs), in which vehicle functions are increasingly controlled
and enabled by software, are an important element of next-generation mobility. In
response, MarkLines will develop a new in-vehicle software development contract
business, primarily with the aim of supporting software development for Japanese
companies.

Outline of the joint venture (JV)

Name MarkLines Software Development Co., Ltd.
Contract development services for automotive software in the Japanese
market

2-11-1 Nagatacho, Chiyoda-ku, Tokyo
Sanno Park Tower 14F

Business content

Location

Establishment April 2025
Capital JPY 90 billion

MarkLines: 51%

Investors and ratios Huagin Technology Co., Ltd.: 49%
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Topics for H1 2025

4. Headquarters Relocation

Considering relocation from Sanno Park Tower (current headquarters office) to Roppongi
Central Tower (new headquarters office) to accommodate increase in personnel due to
business expansion. With this relocation, the satellite office in Akasaka will also be
integrated into the new head office, aiming to unify all head office functions.

Outline of new head office (candidate) 4

Name Roppongi Central Tower

Location 7-15-9 Roppongi, Minato-ku, Tokyo

Rel'ocfatlon January 2026 (scheduled)
timing

Capacity Approx. 200 people
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Summary of Consolidated Financial Results

(Unit: JPY millions)

Consolidated net sales 2,785
Consolidated operating 1 113
income ’
Consolidated ordinary

income 1'119
Net income attributable to 788

shareholders of the parent
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With the exception of the promotional advertising and
market forecast information sales businesses, sales in
general struggled, increasing only 5.2% y/y.

In addition to sluggish remaining almost flat, the
company's sales declined 3.7% y/y due to the impact of
higher fixed costs, such as those incurred due to the
establishment of our benchmark center in H2 of
FY2024.

Consolidated ordinary income was down 3.4% y/y, due
to an 3.7% decrease in operating income y/y.

Net income attributable to shareholders of the parent
was down 4.6% y/y, due to an 3.4% decrease in
ordinary income y/y.



Summary of Consolidated Financial Results

Unit: JPY millions

2,000 -

1,500

1,000

1,275

1,122

Consolidated financial results

1,487

1,259

1,589

1,196

1,205

1,571

1,587

1,342

500 -
0 -
202301 2023Q2 202303 202304 202401 2024Q2 202403 202404 2025Q1 2025Q2 202503 202504
®Netsales | 1,275 1,122 1,187 1,259 1,589 1,19 1,205 1,571 1,587 1,342
= Operating| 557 445 481 537 644 469 a7 630 590 481
Income
Eo%EC

o
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Summary of Consolidated Financial Results

Comparison of quarterly consolidated results

® Regarding Q1, results fell short of the previous year due to a rebound from particularly strong performance in Q1 of the previous year, such
as the recording of one-off sales in the vehicle teardown and measurement business, and the rise of emerging automakers such as BYD,
leading to a deterioration in the performance of some automobile and parts manufacturers, which affected the order trends for our
services. Profitability declined y/y, due in part to higher fixed costs associated with the Benchmark Center, the Shenzhen subsidiary, and
the Fukuoka Call Center, which were established in H2 of 2024.

® For Q2, many automakers and parts manufacturers are holding off on budget execution due to the unpredictable impact of the U.S. tariff
policy, which affected order trends for all services except our Market Forecast Information sales and Promotional Advertising businesses.
However, sales and operating income both increased due to continued strong sales in the Market Forecast Information sales and
Promotional Advertising businesses, as well as improved orders in the Consulting Services, Vehicle Teardown and Analysis, and Teardown
Results Sales businesses compared to the same period of the previous year.

Unit: JPY millions Unit: JPY millions

2,000 - Net sales 1,000 - Operating income
1,587
1500 A 1208
1,2 5,196 1@% 1, 644 630
L,122 . 52 %9 4o T 537
1
1,000 - 500 - 445
500 -
0 O T First quart
First quarter irst quarter
1) Q2 Q3 Q4 1) Q2 Q3 Q4
mFY2023 1,275 1,122 1,187 1,259 mFY2023 527 445 481 537
mFY2024 1,589 1,196 1,205 1,571 mFY2024 644 469 471 630
= FY2025 1,587 1,342 mFY2025 590 481
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Summary of Consolidated Financial Results

Factors of Increase/Decrease in Consolidated sales

(y/y change)
(Unit: JPY millions)

+32 +8

Increase in sales Exchange rate
Information other than the fluctuations

Platform business Information
sales increase Platform business

2024H1 < Net sales (+144) > 2025H1

Breakdown of major sales changes other than Information Platform business
® Market Forecast sales increased by JPY 29 million.
® Parts Procurement sales increased by JPY 18 million.
® Promotional Advertising sales increased by JPY 12 million.
® \ehicle Teardown and Analysis sales decreased by JPY 30 million.

Exchange rate fluctuations

® Sales denominated in CNY decreased by JPY 31 million, while sales denominated in USD, EUR, and GBP
increased by JPY 39 million.
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Summary of Consolidated Financial Results

Factors of Increase/Decrease in Consolidated Operating Income

: - (y/y change)
(Unit: JPY millions)
+26 /82
T~
Al6
Exchange rate sonchmark Conter . A13 A98
fluctuations enchmark Lenter Shenzhen subsidiar T
fixed costs Fixed costs Y Fukuoka Call Center
. (includi . ) Fixed costs (including "7 7°
Profit increase due to Including (including personnel ersonnel costs)
sales fluctuations in personnel costs) costs) P Fixed costs such as personnel
each business expenses excluding the three
bases shown on the left
< : H ~
2024H1 < Operating income (A42) > 2025H1

® Fixed costs, including personnel expenses, increased approximately JPY 82 million with the startup of the Benchmark Center.

® The number of employees across the group, including at the Benchmark Center, increased by 25 compared to Q2 2024, resulting in
an increase in personnel expenses.

Most of the increase due to foreign exchange fluctuations was related to the Information Platform business.

USD (weighted average of conversion rates for each contract) 142.87 151.61 Converted at the spot rate at the time of deposit for each contract
Net sales EUR (weighted average of conversion rates for each contract) 154.48 163.15 Converted at the spot rate at the time of deposit for each contract

CNY (spot rate at end of period) 22.35 20.16 Cumulative CNY sales converted at the spot rate at the end of each quarter

USD (spot rate at end of period) 161.07 144.81 Cumulative U.S. dollar costs converted at the spot rate at the end of each quarter
Expenses EUR (spot rate at end of period) 172.33 169.66 Cumulative Euro costs converted at the spot rate at the end of each quarter

CNY (spot rate at end of period) 22.35 20.16 Cumulative Chinese yuan costs converted at the spot rate at the end of each quarter
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Profit and Loss by Segment

Information Platform business

Market Forecast Information sales
business

Promotional Advertising business

Teardown Survey data sales business

Vehicle and Parts Procurement business

Consulting business

Automotive Fund business

Vehicle Teardown and Measurement
business

Recruiting Solutions business

Other

Consolidated net sales

Consolidated operating income

2024 H1

2025 H1

actuals actuals y/y change
Net sales 1,772 1,884 112 +6.3%
Segment profit 886 905 19 +2.2%
Net sales 157 187 30 +18.8%
Segment profit 46 59 13 +27.2%
Net sales 55 68 13 +23.3%
segmentprofit | m| s of +210%
Net sales 94 97 3 +4.0%
Segmentproft | 38| 3| As | A1
Net sales 234 253 19 +7.9%
Segment profit 22 24 2 +9.2%
Net sales 314 305 A9 A2.9%
Csegmentprofit | w|l 0| 739 | ATB6% |
Net sales 19 19 AO N0.3%
segmentproft | o s| 8| +852.9%
Net sales 93 63 A30 N32.1%
Segment profit 32 A9 A4l -
Net sales 43 49 6 +14.9%
Csegmentprofit | . ar| an| pa| -
Net sales - — — -
Segment profit — A3 A3 -
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Profit and Loss by segment (Information Platform business)

@ Information Platform business performance overview

Although sales in China declined y/y due to the depreciation of the Chinese yuan (CNY),
overall sales increased 6.3% y/y due to the net increase in contracts in the previous period.
In general, the poor performance of Japanese, European, and U.S. manufacturers and the
growing uncertainty within the industry have affected new contracts and cancellations, but

India and North America are currently performing relatively well.

(Unit: JPY millions)

1,200

Quarterly financial results

1,000 - 910 O0S 935
861
765 807 805
800 1 730
600 -
o 27 S 3
79 404
400 - 66
200 -+
0
2023Q1 2023Q2 202303 202304 2024Q1 2024Q2 2024Q3 2024Q4 2025Q1 2025Q2
o Net sales 730 765 807 805 861 910 890 966 948 935
B Operating income 366 379 404 427 423 462 480 502 451 453
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Profit and Loss by segment (Information Platform business)

(2) Sales by region

(Unit: JPY millions)

Information Platform business sales by region

2024 2025 y/y change .
(%) Factors of increase/decrease

The effect of the increase in the number of contract wins in the
previous term continued, and sales also increased.

675 688 +1.8

Sales in CNY terms increased 3.9% y/y, but sales in JPY terms
327 308 /\5.8 | declined due to the depreciation of the CNY compared to the end
of the same quarter last year.

Sales increased due to the success of acquiring new contracts in
India in the previous fiscal year and the effect of the weak JPY.

Asia 315 356 +13.0

In addition to continued strong contract acquisition, sales

North
ort . 239 289 +20.5 | increased by more than 20% due in part to the effect of the weak
America IPY.

Sales also increased due to the continued effect of an increase in
Europe 202 225 +11.4 | the number of contracts from the previous period and the weak
JPY.

Other 11 16 +40.6 -

Total 1,772 1,884 +6.3 -

E{eDsKkHEIC
Copyright © 2025 MarkLines Co., Ltd. All Rights Reserved

www.marklines.com



Profit and Loss by Segment (Information Platform business)

(3) Sales composition by region

Information Platform business sales composition by region

71.9%

62.7%]

11.1%

68.8%)

10.1%

9.7%

10.9%
oy 119% i
. (]

FY2012 FY2013

FY2009 FY2014

FY2010

FY2011

W Asia / Other
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49.6%
52.9%
59.9%[59.9% M 59.5% 55.1%] I
9.8%
8.0% 9.2%
. 8.6% 2o
109% 10.4% 8:9%

FY2015 FY2019

FY2016

FY2017

FY2018

M Europe North America
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FY2021

M Japan

10.5%

FY2022

36.5%
41.3%
L
14.1% 15.3%
12.3%
11.6%)
Ratio of sales
B outside Japan
63.5%
36.8%
-
FY2023 FY2024 2025H1



Profit and Loss by Segment (Information Platform business)

(4) Number of contracted companies and number of companies using the service
® Except for North America, both the number of subscriptions and the number of companies using the service declined
due to an increase in cancellations by small and medium-sized enterprises (SMEs), which are less resilient to recessions
as the external environment rapidly deteriorated in 2025.

® |n China, cancellations were particularly high as Japanese, European, and U.S. manufacturers struggled and excessive
price competition led to a decline in profit levels industry-wide.

6,000 . 5,616 5,586 5,556
Number of contracts by region 5174 51 51 50
5,000 4,660 37
4,208 28
4,000 3,637 2
' 3,266 ' 18
2,889 e 22
3,000 2,592 15
2,248 — 11 239
2,000 %3 0 r 190
000
1,000
0
2016 2017 2018 2019 2020 2021 2022 2023 2024 Q12025 Q2 2025

M Japan MChina ®Asia M North America M Europe mOther  Total

4000 Number of companies using the service by region 7,610 7545

7000
6000
5000
4000
3000
2000

1000
0 0 0 0 0 0 0 0 0

2016 2017 2018 2019 2020 2021 2022 2023 2024 Q12025 Q2 2025
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Profit and Loss by Segment (Information Platform business)

(5 Average contract unit price by major currency (in local currency)

[Average unit price per contract for new customers]

Rate of
Fu” ye(:; - Change
(b) / (a)

590,918 567,113 573,043 567,378 575,627 686,341 623,810 665,161 +15.6%
usb 4,917 4,790 4,769 4,636 4,779 5,061 5,213 5,128 +7.3%
CNY 36,538 35,193 33,480 35,689 35,287 35,480 36,487 35,883 +1.7%
EUR 5,261 4,045 4,485 4,291 4,584 4,871 4,799 4,839 +5.6%

® Anincrease in applications for relatively high-priced plans such as unlimited contracts pushed up the average unit
price in JPY.

[Average unit price per contract for existing customers]

585,378 592,586 596,599 +1.9%
usbD 5,177 5,187 5,194 +0.3%
CNY 36,780 36,863 36,775 A0.0%
EUR 5,095 5,124 5,176 +1.6%

® Since January 2025, the company has begun to focus on up-selling and promoting global contracts, and is working to
increase contract amounts, but the effect of these efforts is limited at this time.

® The companies that canceled were mainly small and medium-sized enterprises (SMEs) with low unit price contracts,
which resulted in a slight increase in the average unit price.

ZiLDFHEIC
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Profit and Loss by Segment (Market Forecast Information sales business)

The market forecast information sales business is facing a high demand for unit volume forecast
information as the automotive industry is undergoing major changes, with Chinese
manufacturers such as BYD rising to prominence while Japanese, European and U.S.
manufacturers are struggling. In addition, U.S. President Trump's increase in tariffs has further
increased uncertainty in the industry. Against this backdrop, demand for high-priced products

remained strong, and the average selling price rose due to the effects of price increases, resulting
in an increase in both sales and segment profits y/y.

(Unit: JPY millions)

Quarterly financial results

140 -
119
120 -
100 - 94
80 78
g6 63
60 1 A8 49
40 28 37
21 22 24 21
| 4 16 18 15
O -
2023Q1 2023Q2 2023Q3 2023Q4 2024Q1 2024Q2 2024Q3 2024Q4 2025Q1 2025Q2
M Net sales 48 78 49 56 63 94 54 83 68 119
B Operating income 14 21 16 22 18 28 15 24 21 37
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Profit and Loss by Segment (Promotional Advertising business LINES')

The Promotional Advertising business performed well due to stable orders from

repeat clients and an increase in the order amount per project. Furthermore, the
increase in the number of PR e-mails distributed in Q2 also helped boost both sales
and segment income by more than 20% vy/y.

(Unit: JPY millions)

40

35 -

30 A

25 A

20 -

15

10 -~

5 -

0 -

2023Q1

2023Q2

23
19

202303

Quarterly financial results

27
23

202304

29
23

2024Q1

2024Q2

2024Q3

202404

2025Q1

38

29

2025Q2

m Net sales

19

23

23

27

29

25

25

32

29

38

B Operating income

14

18

19

23

23

20

21

29

24

29
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Profit and Loss by Segment (Teardown Survey data sales business)

Teardown Survey data sales in Q1 were lower than expected y/y due to
disappointing sales of the Tesla Cybertruck analysis reports. However, H1 sales
increased 4.0% y/y due to sales of reports by FEV, our partner company. On the
other hand, segment profit decreased due to an increase in fixed costs.

(Unit: JPY millions)

Quarterly financial results

140 1 131
120 -
100 -
82
80 -
60 - 49
40 - 26 32
20 20
20 9 15 e 11
B W Mo
0 -
, A0
- 2023Q1 2023Q2 2023Q3 2023Q4 2024Q1 2024Q2 2024Q3 2024Q4 2025Q1 2025Q2
m Net sales 131 26 44 49 82 11 11 81 76 20
B Operating income 59 9 15 20 32 5 A0 27 33 0
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Profit and Loss by Segment (Vehicle and Parts Procurement business)

In the Vehicle and Parts Procurement business, while the unit prices of vehicles and other

parts are high, the procurement proposals have low profit margins.

The number of cases increased. As a result, net sales increased 7.9%, while fixed costs
remained roughly flat, resulting in a 9.2% increase in segment income.

(Unit: JPY millions)

Quarterly financial results

180 162
160 154
| 145
140 1 127 117 132
o | 114
100 9@
79 80
80 A
60 -
40 1 20 11 18 23 20 22
20 - 5 7 2
0 4
A0
2023Q1 2023Q2 2023Q3 202304 2024Q1 2024Q2 2024Q3 2024Q4 2025Q1 2025Q2
m Net sales 127 79 117 132 154 80 145 114 162 90
B Operating income 20 5 11 18 23 A0 20 7 22 2
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Profit and Loss by Segment (Consulting business)

The consulting business's performance was affected by factors such as a backlash from particularly
strong results in Q1, and the suspension of budget execution by automobile and parts manufacturers.
However, the company's performance improved in Q2 of the current fiscal year, as the number of
acceptance inspections increased y/y and sales increased approximately 70%, thanks to the promotion

of activities to raise awareness of this business, including the holding of technical exhibitions for

automakers. Accordingly, sales recovered to a decrease of 2.9% compared to the same period last year.
Segment income decreased significantly due to an increase in low-margin projects and the impact of

higher fixed costs associated with the Benchmark Center.

Quarterly financial results
(Unit: JPY millions)

300 - 271 259
250 - 231
200 { 161
o 139
g7 100 88 3
100 -
42 52 55
l = m B N
N AG ] || L
_50 4
A39 A38 A24
-100
202301 202302 202303 202304 2024Q1 2024Q2 202403 202404 202501 202502
= Net sales 161 87 100 139 271 42 52 259 231 73
B Operating income 36 A6 6 12 88 A 39 A 38 55 34 A 24
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Profit and Loss by Segment (Automotive Fund business)

Sales in the Automotive Fund business remained almost flat because management fees
received from the "Automotive Industry Support Fund 2021 Investment Limited Liability
Partnership," an affiliate, are recorded as a fixed amount each fiscal year. Segment profit
increased due to a temporary decrease in fixed costs.

Quarterly financial results
(Unit: JPY millions)

04 9 9 9 9 9 9 9 9 9 9
8 .
6 .
4 1 3
2 1 1 1 1 1
0
0 7 | —
A0 A0
-2
2023Q1 2023Q2 2023Q3 202304 2024Q1 2024Q2 2024Q3 202404 2025Q1 2025Q2
m Net sales 9 9 9 9 9 9 9 9 9 9
B Operating income 1 A0 1 0 1 A0 1 2 4 3
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Profit and Loss by Segment (Vehicle Teardown and Measurement business)

In the Vehicle Teardown and Measurement business, the company has been actively promoting
awareness since the benchmark center started operation in August 2024, and as a result, inquiries
for a wide variety of projects have been received and contracts have been received from commercial
vehicle manufacturers. However, compared to the same period last year, orders were sluggish since
the contract work recorded in the previous period was high at JPY 100 million, and as uncertainty
was spreading throughout the industry, caused automobile and parts manufacturers to temporarily
reduce outsourcing costs, resulting in a decrease in both sales and segment profits y/y.

Quarterly financial results

(Unit: JPY millions)

100 - 93
80 -
60 -

40 - 32 37 2%

20 -
0 0 4 0
[ ]

-20

0_
[] [ ]
A0 Eﬂz A8 A 10

2023Q1

2023Q2

202303

202304

2024Q1

2024Q2

2024Q3

2024Q4

2025Q1

2025Q2

m Net sales

93

0

0

4

37

26

B Operating income

32

A0

A 12

A8

0

A 10
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Profit and Loss by Segment (Recruiting Solutions business)

In the Recruiting Solutions business, the number of contracts signed was 22, compared to 20 in
the same period last year. Business performance remained sluggish, with some manufacturers
cutting back on hiring, but the worst has passed and the economy is showing signs of a gradual

recovery.

(Unit: JPY millions)

Quarterly financial results

60 -~
so 1 45
10 - 36
27
30 - 23 22
19 16 18
20 -~ 12
0 -
] . - |
-10 A0 AB A4
o A 10 AT
N A 15
2023Q1 2023Q2 2023Q3 202304 2024Q1 2024Q2 2024Q3 202404 2025Q1 2025Q2
M Net sales 45 51 34 36 23 19 16 18 22 27
M Operating income 13 17 6 12 A0 A6 A 15 A 10 A4 A7
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Full-year earnings forecast 1/2

Consolidated sales
Consolidated operating
income
Consolidated ordinary
income

Net income attributable to
owners of the parent

Fiscal year ending

December 31, 2024
results

5,562
2,216
2,227

1,577

Fiscal year

(Unit: JPY millions)

ending

December 31, 2025

plan

6,500
2,450
2,450

1,710

1 The exchange rate assumptions for the FY12/2025 plan are as follows:

JPY152/USD, JPY162/EUR, JPY21.5/CNY
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y/y (%)

+16.9%

+10.6%

+10.0%

+8.4%



Full-year earnings forecast 2/2

Expecting to achieve record operating income for 15th consecutive year

(Unit: JPY millions)

W Operating income

M Net sales

‘
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1. Globalization

We will work to secure contracts in the U.S., where direct investment is expected to increase and
demand for our services is expected to rise due to the Trump tariffs and negotiated agreements, and in
India, where market growth is expected. In China, the largest market, MarkLines will also focus on

acquiring contracts with local companies.

® To conduct sales activities in North America more flexibly, the head of the U.S. subsidiary has been appointed as

the North American general manager. We will continue to strengthen collaboration between our subsidiaries in

the U.S. and Mexico to win new contracts in the region.

® At the Indian subsidiary, new sales functions were added and staffing was increased. The company will

strengthen its efforts to win contracts, particularly with local companies in the country.

® The Shenzhen subsidiary and Fukuoka call center established in the previous fiscal year have yet to produce
results. To increase the number of contracts in China, MarkLines will strengthen cooperation between the two

bases and the head office and improve sales activities.
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2. Promotion of up-selling

In line with the changes in sales activity guidelines, the company has been promoting
up-selling, mainly in Europe and North America, from the current fiscal year, but the
effects have been limited.

® In particular, there are many existing customers among foreign companies who have the

potential to switch to global or multi-company contracts. Promoting contacts with the right
people is an issue.

® For companies that have only the sales and planning departments using the service, only
some of the content, such as volume information, is being used. We will encourage
development and purchasing departments to promote activities that will enable more
content to be used in various departments.

Average contract unit price for existing Information Platform customers
(including foreign exchange impact)

Unit: JPY 000s 7
[ ]
800 ®

700 F

..
600 F W

500 r Weak JPY phase
400
™ S o A % o o N 0 0 ™ © o A
N N S s N & o Q 9 ¥ o & o Q0
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3. Promoting cross-selling between business units

With the launch of the Benchmark Center in FY2024, customer contact is increasing.
Continue to promote cross-selling through educational activities.

® The services offered by the Information Platform and
Promotional Advertising businesses include Automotive
affordable plans that can be used by mid-sized p Fund
companies, so customers are often interested in one
or the other service. When proposing services, the
Company will modify the proposed services based on
the customer's needs to promote cross-selling.

Promotional

Benchmarking Advertising

LINES

Information

Platform
® Conversely, major companies among the members of

the Information Platform will become major buyers :
of services for other businesses such as Consulting, Market : Consulting/
Vehicle Teardown and Measurement, and Market forecasts '_P”rChase agenay;
Forecasting. Therefore, when following up with major :
companies, we listen to the situation at each
company, stimulate demand for our services, and
promote cross-selling.
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5. Strengthening the field of Reverse Engineering

With the Benchmark Center now operational, we can procure actual vehicles and disassemble them
independently to realize the 3-reality principle (local, actual, and real).

In the future, the company aims to deepen cooperation with other companies for projects in which it
procures actual vehicles for Teardown and Measurement in-house, to achieve higher profitability. In
addition, the company aims to increase orders by expanding its service areas to include commercial
vehicles and motorcycles, where the shift to EVs and autonomous driving technologies is being introduced.

Measurement

LD FEHEIC
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5. Development of Next-generation Al Search Agent for Professionals

We are currently developing an Al search agent that will utilize non-public information and primary data on the automotive industry that
we have accumulated over the years to provide detailed and accurate information that cannot be achieved with general-purpose Al.

To eliminate the "time and effort of research and analysis" faced by business professionals, the company aims to provide a function that
can respond with information that is both fast and high quality.

In responding to Information Even when searches involve words that may be " . .
) . . o In addition to English, Chinese, and
Platform users’ search requests, misspelled, the words will be optimized for . ,
! : C e Japanese, responses can be provided in
we will make use of proprietary, automotive industry specifications and output as : ;
. . : . the various languages used in Europe,
internal data that MarkLines has natural-sounding sentences (using natural . .
. South America and Asia.
accumulated up to now. language processing).
General-purpose Al response example Al search agent's response image
€ Mainly written explanations SEBRBLY. KRy > ) —OHRICHT 5 BIOREBAIE 2 (@]
What are the latest technological trends in materials for ) ) )
next-generation batteries, such as solid-state batteries? @ Show links to MarkLines proprietary data
R FIRRAEOT AT Fa 72 75 ORRERI0005E N

. RERLP (BSE0E) | BEEIALF—OIAICED, BITUFSD AL AVE
(UB) & FEBELALSY B - SRef - EIZ FOREREIRN RS S1T0E
T, 2023~2024E (A RN CHAEER - S - MBERSMEL, SEEAT - AFEHA
—h— - EEE XD D EBEEET O TVET,

EEHRC COEE - RE

. AFSIH (ASSH) m S e i
- EEERE (B - B - RUT—R) ARSI B - AU R ERATEI, g ANkl BRI
BT - BT RS- EECRERSCENSN, REER - UTF AT S RO
£ - DEEREONTHCIR MISE.,

HRENE BT BB L LT Ty

- 2023F( MRS UL ERENOTHEEY )L B - BRI CEES U, 2027~2850 € Commentary based on MarkLines proprietary data
EVEEBEBEZAAE (WM FIY2023FeAREER) . /YD vOIPHE, 8F - hE2
BE< =
AlicLZBE
o UFHARESH (L-S)
- FE(ICHE FLEEH TR L F —EE LB 2- 568, EEEINER UEDZ MENEER BEINERICBETC X, SEREREIZUDHETINEL/ YT U —OHEICET 2 BHOEHE
ena. Bid. TRLF—BE, RetE. 2FRTEE. SLURHHLORLEBRLSREHRMEL,

CEREERURILT ¢ FOBLCEZERET (D7 PULY) | S SR CRER. = = - G i
CKRE— by T Dlyten (2023%) (3. SEEFREWA - EVIEIG SO b1 TAR ENSEEALIURLOBEINERIELTVBICLHRIATLET,
Z{ DI R
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B SEGMENT PROFIT AND LOSS BY BUSINESS LINE 1/4

Concerning "Segment Profit and Loss by Business Line," from the third quarter of 2024, we allocated all corporate expenses,
such as executive compensation, indirect personnel expenses, and office rent, which were recorded as "adjustments" until Q2

of 2024, to each business line in proportion to the number of employees in each. As a result, from the same quarter, the

segment profit and loss of each business line appears to have worsened on the surface. This was done to accurately calculate
the profit/loss of each business line and not the company’s overall final profit and loss.

Below is a summary of segment profit and loss by quarter using both the previous and current calculation methods.

Information Platform business

(Unit: JPY 000s)

onwards)

2024Q1 2024Q2 202403 202404 FY2024 2025Q1 2025Q2 202503 202504 FY2025
Net sales 861,923 910,308 890,856 966,265 3,629,853 948,626 935,780 1,884,407
Segment profit orloss 518,581 555,549 582,152 607,307 2,263,591 579,888 579,229 1,159,117
(Calculation method through 2024Q2) ! ! ! ! T ! ! "
Allocation of common expenses -94,636 -93,209 -102,070 -104,506 -304,423 -127,897 -125,399 -253,296
Segment profit or loss
(Calculation method from 202403 423,945 462,339 480,081 502,801 1,869,167 451,990 453,830 905,821
onwards)

Promotional Advertising business (Unit: JPY 000s)

2024Q1 2024Q2 202403 202404 FY2024 2025Q1 202502 202503 202504 FY2025

Net sales 29,313 25,964 25,056 32,852 113,187 29,634 38,547 68,181
Segment profit orloss 26,198 22,780 23,453 31,581 104,014 27,126 33,352 60,479
(Calculation method through 2024Q2) ! ! ! ! ! ! ! !
Allocation of common expenses -2,259 -2,198 -1,588 -1,623 -7,670 -2,410 -4,191 -6,602
Segment profit or loss
(Calculation method from 202403 23,939 20,581 21,865 29,957 96,343 24715 29,161 53,876

2 Segment profit or loss (Calculation method through 2024Q2): Conventional calculation method

Segment profit or loss (Calculation method from 2024Q3 onwards): Current calculation method

Allocation of common expenses: Adjusted values up to Q2 (company-wide expenses)
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Sheet1

		Information Platform business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		861,923		910,808		890,856		966,265		3,629,853		948,626		935,780		0		0		1,884,407

						Segment profit or loss
(Calculation method through 2024Q2)		518,581		555,549		582,152		607,307		2,263,591		579,888		579,229		0		0		1,159,117

						Allocation of common expenses		(94,636)		(93,209)		(102,070)		(104,506)		(394,423)		(127,897)		(125,399)		0		0		(253,296)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		423,945		462,339		480,081		502,801		1,869,167		451,990		453,830		0		0		905,821



		Promotional Advertising business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		29,313		25,964		25,056		32,852		113,187		29,634		38,547		0		0		68,181

						Segment profit or loss
(Calculation method through 2024Q2)		26,198		22,780		23,453		31,581		104,014		27,126		33,352		0		0		60,479

						Allocation of common expenses		(2,259)		(2,198)		(1,588)		(1,623)		(7,670)		(2,410)		(4,191)		0		0		(6,602)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,939		20,581		21,865		29,957		96,343		24,715		29,161		0		0		53,876



		Consulting business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		271,240		42,900		52,160		259,620		625,920		231,918		73,264		0		0		305,182

						Segment profit or loss
(Calculation method through 2024Q2)		103,556		(18,363)		(10,826)		81,807		156,173		64,930		3,505		0		0		68,436

						Allocation of common expenses		(15,131)		(21,061)		(27,804)		(26,450)		(90,446)		(30,003)		(27,959)		0		0		(57,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		88,425		(39,424)		(38,630)		55,357		65,727		34,927		(24,454)		0		0		10,472



		Market Forecast Information sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		63,578		94,372		54,344		83,361		295,657		68,356		119,302		0		0		187,659

						Segment profit or loss
(Calculation method through 2024Q2)		19,760		30,077		18,424		27,267		95,530		24,658		40,665		0		0		65,324

						Allocation of common expenses		(1,129)		(1,777)		(2,470)		(2,423)		(7,801)		(2,826)		(2,794)		0		0		(5,621)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		18,631		28,300		15,953		24,844		87,729		21,832		37,871		0		0		59,703



		Recruiting Solutions department																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		23,748		19,747		16,612		18,668		78,776		22,473		27,481		0		0		49,955

						Segment profit or loss
(Calculation method through 2024Q2)		5,005		318		(6,808)		(2,137)		(3,621)		4,562		3,792		0		0		8,355

						Allocation of common expenses		(5,648)		(7,274)		(8,646)		(8,483)		(30,052)		(8,988)		(11,177)		0		0		(20,165)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		(642)		(6,955)		(15,454)		(10,621)		(33,673)		(4,425)		(7,385)		0		0		(11,810)



		Vehicle and Parts Procurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		154,232		80,595		145,188		114,741		494,756		162,775		90,609		0		0		253,384

						Segment profit or loss
(Calculation method through 2024Q2)		28,748		6,076		30,355		17,545		82,725		31,774		11,801		0		0		43,575

						Allocation of common expenses		(5,688)		(6,533)		(10,234)		(10,082)		(32,539)		(9,124)		(9,760)		0		0		(18,884)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,060		(457)		20,120		7,462		50,186		22,649		2,040		0		0		24,690



		Teardown Survey data sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		82,107		11,912		11,405		81,166		186,591		76,797		20,989		0		0		97,787

						Segment profit or loss
(Calculation method through 2024Q2)		33,523		6,875		2,684		30,350		73,433		36,328		3,343		0		0		39,672

						Allocation of common expenses		(1,079)		(1,241)		(3,327)		(3,338)		(8,987)		(2,729)		(3,233)		0		0		(5,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,443		5,633		(642)		27,012		64,446		33,599		109		0		0		33,708



		Vehicle Teardown and Measurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		93,600		0		0		4,560		98,160		37,020		26,532		0		0		63,552

						Segment profit or loss
(Calculation method through 2024Q2)		36,341		(2)		(7,208)		(1,107)		28,023		10,513		(161)		0		0		10,352

						Allocation of common expenses		(3,388)		0		(5,771)		(7,889)		(17,049)		(10,401)		(9,862)		0		0		(20,264)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,952		(2)		(12,979)		(8,996)		10,974		112		(10,024)		0		0		(9,912)



		Automotive Fund business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		9,746		9,746		9,853		9,853		39,198		9,665		9,773		0		0		19,438

						Segment profit or loss
(Calculation method through 2024Q2)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

						Allocation of common expenses		0		0		0		0		0		0		0		0		0		0

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

		Total Consolidated Income Statement																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		1,589,487		1,196,044		1,205,474		1,571,086		5,562,098		1,587,264		1,342,277		0		0		2,929,545

						Segment profit or loss
(Calculation method through 2024Q2)		773,027		602,926		633,674		795,437		2,805,071		784,663		679,510		0		0		1,464,178

						Allocation of common expenses		(128,958)		(133,293)		(161,910)		(164,794)		(588,967)		(194,378)		(194,375)		0		0		(388,758)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		644,068		469,631		471,762		630,640		2,216,102		590,283		485,132		0		0		1,075,416

						Net sales		1589490		1196048		1205477		1571089		5562104

						Segment profit		773032		602927		633676		795440.01		2805075.01

						Adjustment amount		-128962		-133296		-161912.818		-164798.01		-588968.828

						Quarterly P&L amount - Profit		644069		469631		471763		630642		2216105

								-3		-4		-3		-3		-6		1587264		1342277		0		0		2929545

								-5		-1		-2		-3.01		-4.0099999998		784663		679510		0		0		1464178

								4		3		2.818		4.01		1.828		-194378		-194375		0		0		-388758

								-1		0		-1		-2		-3		590283		485132		0		0		1075416






B SEGMENT PROFIT AND LOSS BY BUSINESS LINE 2/4

Consulting business

(Unit: JPY 000s)

onwards)

2024Q1 2024Q2 2024Q3 202404 FY2024 2025Q1 2025Q2 2025Q3 202504 FY2025
Net sales 271,240 42,900 52,160 259,620 625,920 231,918 73,264 305,182
Segment profit or loss 103,556 -18,363 -10,826 81,807 156,173 64,930 3,505 68,436
(Calculation method through 2024Q2)
Allocation of common expenses -15,131 -21,061 -27,804 -26,450 -90,446 -30,003 -27,959 -57,963
Segment profit or loss
(Calculation method from 2024Q3 88,425 -39,424 -38,630 55,357 65,727 34,927 -24,454 10,472
onwards)
Market Forecast Information sales business (Unit: JPY 000s)
2024Q1 2024Q2 2024Q3 202404 FY2024 2025Q1 2025Q2 2025Q3 202504 FY2025
Net sales 63,578 94,372 54,344 83,361 295,657 68,356 119,302 187,659
S t profitorl
T 19,760 30,077 18,424 27,267 95,530 24,658 40,665 65,324
(Calculation method through 2024Q2)
Allocation of common expenses -1,129 -1,777 -2,470 -2,423 -7,801 -2,826 -2,794 -5,621
Segment profit or loss
(Calculation method from 2024Q3 18,631 28,300 15,953 24,844 87,729 21,832 37,871 59,703
onwards)
Recruiting Solutions business (Unit: JPY 000s)
2024Q1 2024Q2 2024Q3 202404 FY2024 2025Q1 2025Q2 2025Q3 202504 FY2025
Net sales 23,748 19,747 16,612 18,668 78,776 22,473 27,481 49,955
S t profitorl
O 5,005 318 -6,808 2,137 3,621 4,562 3,792 8,355
(Calculation method through 2024Q2)
Allocation of common expenses -5,648 -7,274 -8,646 -8,483 -30,052 -8,988 -11,177 -20,165
Segment profit or loss
(Calculation method from 2024Q3 -642 -6,955 -15,454 -10,621 -33,673 -4,425 -7,385 -11,810

2 Segment profit or loss (Calculation method through 2024Q2): Conventional calculation method

Segment profit or loss (Calculation method from 2024Q3 onwards): Current calculation method

Allocation of common expenses: Adjusted values up to Q2 (company-wide expenses)
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Sheet1

		Information Platform business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		861,923		910,808		890,856		966,265		3,629,853		948,626		935,780		0		0		1,884,407

						Segment profit or loss
(Calculation method through 2024Q2)		518,581		555,549		582,152		607,307		2,263,591		579,888		579,229		0		0		1,159,117

						Allocation of common expenses		(94,636)		(93,209)		(102,070)		(104,506)		(394,423)		(127,897)		(125,399)		0		0		(253,296)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		423,945		462,339		480,081		502,801		1,869,167		451,990		453,830		0		0		905,821



		Promotional Advertising business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		29,313		25,964		25,056		32,852		113,187		29,634		38,547		0		0		68,181

						Segment profit or loss
(Calculation method through 2024Q2)		26,198		22,780		23,453		31,581		104,014		27,126		33,352		0		0		60,479

						Allocation of common expenses		(2,259)		(2,198)		(1,588)		(1,623)		(7,670)		(2,410)		(4,191)		0		0		(6,602)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,939		20,581		21,865		29,957		96,343		24,715		29,161		0		0		53,876



		Consulting business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		271,240		42,900		52,160		259,620		625,920		231,918		73,264		0		0		305,182

						Segment profit or loss
(Calculation method through 2024Q2)		103,556		(18,363)		(10,826)		81,807		156,173		64,930		3,505		0		0		68,436

						Allocation of common expenses		(15,131)		(21,061)		(27,804)		(26,450)		(90,446)		(30,003)		(27,959)		0		0		(57,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		88,425		(39,424)		(38,630)		55,357		65,727		34,927		(24,454)		0		0		10,472



		Market Forecast Information sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		63,578		94,372		54,344		83,361		295,657		68,356		119,302		0		0		187,659

						Segment profit or loss
(Calculation method through 2024Q2)		19,760		30,077		18,424		27,267		95,530		24,658		40,665		0		0		65,324

						Allocation of common expenses		(1,129)		(1,777)		(2,470)		(2,423)		(7,801)		(2,826)		(2,794)		0		0		(5,621)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		18,631		28,300		15,953		24,844		87,729		21,832		37,871		0		0		59,703



		Recruiting Solutions business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		23,748		19,747		16,612		18,668		78,776		22,473		27,481		0		0		49,955

						Segment profit or loss
(Calculation method through 2024Q2)		5,005		318		(6,808)		(2,137)		(3,621)		4,562		3,792		0		0		8,355

						Allocation of common expenses		(5,648)		(7,274)		(8,646)		(8,483)		(30,052)		(8,988)		(11,177)		0		0		(20,165)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		(642)		(6,955)		(15,454)		(10,621)		(33,673)		(4,425)		(7,385)		0		0		(11,810)



		Vehicle and Parts Procurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		154,232		80,595		145,188		114,741		494,756		162,775		90,609		0		0		253,384

						Segment profit or loss
(Calculation method through 2024Q2)		28,748		6,076		30,355		17,545		82,725		31,774		11,801		0		0		43,575

						Allocation of common expenses		(5,688)		(6,533)		(10,234)		(10,082)		(32,539)		(9,124)		(9,760)		0		0		(18,884)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,060		(457)		20,120		7,462		50,186		22,649		2,040		0		0		24,690



		Teardown Survey data sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		82,107		11,912		11,405		81,166		186,591		76,797		20,989		0		0		97,787

						Segment profit or loss
(Calculation method through 2024Q2)		33,523		6,875		2,684		30,350		73,433		36,328		3,343		0		0		39,672

						Allocation of common expenses		(1,079)		(1,241)		(3,327)		(3,338)		(8,987)		(2,729)		(3,233)		0		0		(5,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,443		5,633		(642)		27,012		64,446		33,599		109		0		0		33,708



		Vehicle Teardown and Measurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		93,600		0		0		4,560		98,160		37,020		26,532		0		0		63,552

						Segment profit or loss
(Calculation method through 2024Q2)		36,341		(2)		(7,208)		(1,107)		28,023		10,513		(161)		0		0		10,352

						Allocation of common expenses		(3,388)		0		(5,771)		(7,889)		(17,049)		(10,401)		(9,862)		0		0		(20,264)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,952		(2)		(12,979)		(8,996)		10,974		112		(10,024)		0		0		(9,912)



		Automotive Fund business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		9,746		9,746		9,853		9,853		39,198		9,665		9,773		0		0		19,438

						Segment profit or loss
(Calculation method through 2024Q2)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

						Allocation of common expenses		0		0		0		0		0		0		0		0		0		0

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

		Total Consolidated Income Statement																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		1,589,487		1,196,044		1,205,474		1,571,086		5,562,098		1,587,264		1,342,277		0		0		2,929,545

						Segment profit or loss
(Calculation method through 2024Q2)		773,027		602,926		633,674		795,437		2,805,071		784,663		679,510		0		0		1,464,178

						Allocation of common expenses		(128,958)		(133,293)		(161,910)		(164,794)		(588,967)		(194,378)		(194,375)		0		0		(388,758)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		644,068		469,631		471,762		630,640		2,216,102		590,283		485,132		0		0		1,075,416

						Net sales		1589490		1196048		1205477		1571089		5562104

						Segment profit		773032		602927		633676		795440.01		2805075.01

						Adjustment amount		-128962		-133296		-161912.818		-164798.01		-588968.828

						Quarterly P&L amount - Profit		644069		469631		471763		630642		2216105

								-3		-4		-3		-3		-6		1587264		1342277		0		0		2929545

								-5		-1		-2		-3.01		-4.0099999998		784663		679510		0		0		1464178

								4		3		2.818		4.01		1.828		-194378		-194375		0		0		-388758

								-1		0		-1		-2		-3		590283		485132		0		0		1075416






B SEGMENT PROFIT AND LOSS BY BUSINESS LINE 3/4

Vehicle and Parts Procurement business

(Unit: JPY 000s)

onwards)

2024Q1 2024Q2 202403 202404 FY2024 2025Q1 2025Q2 2025Q3 2025Q4 FY2025
Net sales 154,232 80,595 145,188 114,741 494,756 162,775 90,609 253,384
S tprofitor|
egment protit or foss 28,748 6,076 30,355 17,545 82,725 31,774 11,801 43,575
(Calculation method through 2024Q2)
Allocation of common expenses -5,688 -6,533 -10,234 -10,082 -32,539 -9,124 -9,760 -18,884
Segment profit or loss
(Calculation method from 2024Q3 23,060 -457 20,120 7,462 50,186 22,649 2,040 24,690
onwards)
Teardown Survey data sales business (Unit: JPY 000s)
2024Q1 2024Q2 202403 202404 FY2024 2025Q1 2025Q2 2025Q3 2025Q4 FY2025
Net sales 82,107 11,912 11,405 81,166 186,591 76,797 20,989 97,787
S tprofitor|
T 33,523 6,875 2,684 30,350 73,433 36,328 3,343 39,672
(Calculation method through 2024Q2)
Allocation of common expenses -1,079 -1,241 -3,327 -3,338 -8,987 2,729 -3,233 -5,963
Segment profit or loss
(Calculation method from 2024Q3 32,443 5,633 -642 27,012 64,446 33,599 109 33,708
onwards)
Vehicle Teardown and Measurement business (Unit: JPY 000s)
2024Q1 202402 202403 2024Q4 FY2024 2025Q1 2025Q2 2025Q3 2025Q4 FY2025
Net sales 93,600 0 0 4,560 98,160 37,020 26,532 63,552
Segment profit orloss 36,341 2 7,208 1,107 28,023 10,513 161 10,352
(Calculation method through 2024Q2) ! ! ! ! ! !
Allocation of common expenses -3,388 0 -5,771 -7,889 -17,049 -10,401 -9,862 -20,264
Segment profit or loss
(Calculation method from 2024Q3 32,952 ) -12,979 -8,996 10,974 112 -10,024 -9,912

2 Segment profit or loss (Calculation method through 2024Q2): Conventional calculation method

Segment profit or loss (Calculation method from 2024Q3 onwards): Current calculation method

Allocation of common expenses: Adjusted values up to Q2 (company-wide expenses)

Z{bDHEIC N
MARKLINES

www.marklines.com

Copyright © 2025 MarkLines Co., Ltd. All Rights Reserved



Sheet1

		Information Platform business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		861,923		910,808		890,856		966,265		3,629,853		948,626		935,780		0		0		1,884,407

						Segment profit or loss
(Calculation method through 2024Q2)		518,581		555,549		582,152		607,307		2,263,591		579,888		579,229		0		0		1,159,117

						Allocation of common expenses		(94,636)		(93,209)		(102,070)		(104,506)		(394,423)		(127,897)		(125,399)		0		0		(253,296)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		423,945		462,339		480,081		502,801		1,869,167		451,990		453,830		0		0		905,821



		Promotional Advertising business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		29,313		25,964		25,056		32,852		113,187		29,634		38,547		0		0		68,181

						Segment profit or loss
(Calculation method through 2024Q2)		26,198		22,780		23,453		31,581		104,014		27,126		33,352		0		0		60,479

						Allocation of common expenses		(2,259)		(2,198)		(1,588)		(1,623)		(7,670)		(2,410)		(4,191)		0		0		(6,602)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,939		20,581		21,865		29,957		96,343		24,715		29,161		0		0		53,876



		Consulting business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		271,240		42,900		52,160		259,620		625,920		231,918		73,264		0		0		305,182

						Segment profit or loss
(Calculation method through 2024Q2)		103,556		(18,363)		(10,826)		81,807		156,173		64,930		3,505		0		0		68,436

						Allocation of common expenses		(15,131)		(21,061)		(27,804)		(26,450)		(90,446)		(30,003)		(27,959)		0		0		(57,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		88,425		(39,424)		(38,630)		55,357		65,727		34,927		(24,454)		0		0		10,472



		Market Forecast Information sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		63,578		94,372		54,344		83,361		295,657		68,356		119,302		0		0		187,659

						Segment profit or loss
(Calculation method through 2024Q2)		19,760		30,077		18,424		27,267		95,530		24,658		40,665		0		0		65,324

						Allocation of common expenses		(1,129)		(1,777)		(2,470)		(2,423)		(7,801)		(2,826)		(2,794)		0		0		(5,621)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		18,631		28,300		15,953		24,844		87,729		21,832		37,871		0		0		59,703



		Recruiting Solutions department																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		23,748		19,747		16,612		18,668		78,776		22,473		27,481		0		0		49,955

						Segment profit or loss
(Calculation method through 2024Q2)		5,005		318		(6,808)		(2,137)		(3,621)		4,562		3,792		0		0		8,355

						Allocation of common expenses		(5,648)		(7,274)		(8,646)		(8,483)		(30,052)		(8,988)		(11,177)		0		0		(20,165)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		(642)		(6,955)		(15,454)		(10,621)		(33,673)		(4,425)		(7,385)		0		0		(11,810)



		Vehicle and Parts Procurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		154,232		80,595		145,188		114,741		494,756		162,775		90,609		0		0		253,384

						Segment profit or loss
(Calculation method through 2024Q2)		28,748		6,076		30,355		17,545		82,725		31,774		11,801		0		0		43,575

						Allocation of common expenses		(5,688)		(6,533)		(10,234)		(10,082)		(32,539)		(9,124)		(9,760)		0		0		(18,884)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,060		(457)		20,120		7,462		50,186		22,649		2,040		0		0		24,690



		Teardown Survey data sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		82,107		11,912		11,405		81,166		186,591		76,797		20,989		0		0		97,787

						Segment profit or loss
(Calculation method through 2024Q2)		33,523		6,875		2,684		30,350		73,433		36,328		3,343		0		0		39,672

						Allocation of common expenses		(1,079)		(1,241)		(3,327)		(3,338)		(8,987)		(2,729)		(3,233)		0		0		(5,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,443		5,633		(642)		27,012		64,446		33,599		109		0		0		33,708



		Vehicle Teardown and Measurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		93,600		0		0		4,560		98,160		37,020		26,532		0		0		63,552

						Segment profit or loss
(Calculation method through 2024Q2)		36,341		(2)		(7,208)		(1,107)		28,023		10,513		(161)		0		0		10,352

						Allocation of common expenses		(3,388)		0		(5,771)		(7,889)		(17,049)		(10,401)		(9,862)		0		0		(20,264)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,952		(2)		(12,979)		(8,996)		10,974		112		(10,024)		0		0		(9,912)



		Automotive Fund business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		9,746		9,746		9,853		9,853		39,198		9,665		9,773		0		0		19,438

						Segment profit or loss
(Calculation method through 2024Q2)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

						Allocation of common expenses		0		0		0		0		0		0		0		0		0		0

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

		Total Consolidated Income Statement																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		1,589,487		1,196,044		1,205,474		1,571,086		5,562,098		1,587,264		1,342,277		0		0		2,929,545

						Segment profit or loss
(Calculation method through 2024Q2)		773,027		602,926		633,674		795,437		2,805,071		784,663		679,510		0		0		1,464,178

						Allocation of common expenses		(128,958)		(133,293)		(161,910)		(164,794)		(588,967)		(194,378)		(194,375)		0		0		(388,758)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		644,068		469,631		471,762		630,640		2,216,102		590,283		485,132		0		0		1,075,416

						Net sales		1589490		1196048		1205477		1571089		5562104

						Segment profit		773032		602927		633676		795440.01		2805075.01

						Adjustment amount		-128962		-133296		-161912.818		-164798.01		-588968.828

						Quarterly P&L amount - Profit		644069		469631		471763		630642		2216105

								-3		-4		-3		-3		-6		1587264		1342277		0		0		2929545

								-5		-1		-2		-3.01		-4.0099999998		784663		679510		0		0		1464178

								4		3		2.818		4.01		1.828		-194378		-194375		0		0		-388758

								-1		0		-1		-2		-3		590283		485132		0		0		1075416






B SEGMENT PROFIT AND LOSS BY BUSINESS LINE 4/4

Automotive Fund business

(Unit: JPY 000s)

2024Q1 2024Q2 2024Q3 2024Q4 FY2024 2025Q1 2025Q2 2025Q3 2025Q4 FY2025
Net sales 9,746 9,746 9,853 9,853 39,200 9,665 9,773 19,438
Segment profit or loss 1,315 384 1,448 2,824 5,203 4,884 3,984 8,868
(Calculation method through 2024Q2) ! ’ ’ ’ ’ ’ ’
Allocation of common expenses 0 0 0 0 0 0 0 0
Segment profit or loss
(Calculation method from 2024Q3 1,315 -384 1,448 2,824 5,203 4,884 3,984 8,868
onwards)

X Segment profit or loss (Calculation method through 2024Q2): Conventional calculation method
Segment profit or loss (Calculation method from 2024Q3 onwards): Current calculation method

Allocation of common expenses: Adjusted values up to Q2 (company-wide expenses)

Z{bDHEIC .
MARKLINES

www.marklines.com

Copyright © 2025 MarkLines Co., Ltd. All Rights Reserved




Sheet1

		Information Platform business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		861,923		910,808		890,856		966,265		3,629,853		948,626		935,780		0		0		1,884,407

						Segment profit or loss
(Calculation method through 2024Q2)		518,581		555,549		582,152		607,307		2,263,591		579,888		579,229		0		0		1,159,117

						Allocation of common expenses		(94,636)		(93,209)		(102,070)		(104,506)		(394,423)		(127,897)		(125,399)		0		0		(253,296)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		423,945		462,339		480,081		502,801		1,869,167		451,990		453,830		0		0		905,821



		Promotional Advertising business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		29,313		25,964		25,056		32,852		113,187		29,634		38,547		0		0		68,181

						Segment profit or loss
(Calculation method through 2024Q2)		26,198		22,780		23,453		31,581		104,014		27,126		33,352		0		0		60,479

						Allocation of common expenses		(2,259)		(2,198)		(1,588)		(1,623)		(7,670)		(2,410)		(4,191)		0		0		(6,602)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,939		20,581		21,865		29,957		96,343		24,715		29,161		0		0		53,876



		Consulting business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		271,240		42,900		52,160		259,620		625,920		231,918		73,264		0		0		305,182

						Segment profit or loss
(Calculation method through 2024Q2)		103,556		(18,363)		(10,826)		81,807		156,173		64,930		3,505		0		0		68,436

						Allocation of common expenses		(15,131)		(21,061)		(27,804)		(26,450)		(90,446)		(30,003)		(27,959)		0		0		(57,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		88,425		(39,424)		(38,630)		55,357		65,727		34,927		(24,454)		0		0		10,472



		Market Forecast Information sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		63,578		94,372		54,344		83,361		295,657		68,356		119,302		0		0		187,659

						Segment profit or loss
(Calculation method through 2024Q2)		19,760		30,077		18,424		27,267		95,530		24,658		40,665		0		0		65,324

						Allocation of common expenses		(1,129)		(1,777)		(2,470)		(2,423)		(7,801)		(2,826)		(2,794)		0		0		(5,621)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		18,631		28,300		15,953		24,844		87,729		21,832		37,871		0		0		59,703



		Recruiting Solutions department																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		23,748		19,747		16,612		18,668		78,776		22,473		27,481		0		0		49,955

						Segment profit or loss
(Calculation method through 2024Q2)		5,005		318		(6,808)		(2,137)		(3,621)		4,562		3,792		0		0		8,355

						Allocation of common expenses		(5,648)		(7,274)		(8,646)		(8,483)		(30,052)		(8,988)		(11,177)		0		0		(20,165)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		(642)		(6,955)		(15,454)		(10,621)		(33,673)		(4,425)		(7,385)		0		0		(11,810)



		Vehicle and Parts Procurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		154,232		80,595		145,188		114,741		494,756		162,775		90,609		0		0		253,384

						Segment profit or loss
(Calculation method through 2024Q2)		28,748		6,076		30,355		17,545		82,725		31,774		11,801		0		0		43,575

						Allocation of common expenses		(5,688)		(6,533)		(10,234)		(10,082)		(32,539)		(9,124)		(9,760)		0		0		(18,884)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		23,060		(457)		20,120		7,462		50,186		22,649		2,040		0		0		24,690



		Teardown Survey data sales business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		82,107		11,912		11,405		81,166		186,591		76,797		20,989		0		0		97,787

						Segment profit or loss
(Calculation method through 2024Q2)		33,523		6,875		2,684		30,350		73,433		36,328		3,343		0		0		39,672

						Allocation of common expenses		(1,079)		(1,241)		(3,327)		(3,338)		(8,987)		(2,729)		(3,233)		0		0		(5,963)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,443		5,633		(642)		27,012		64,446		33,599		109		0		0		33,708



		Vehicle Teardown and Measurement business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		93,600		0		0		4,560		98,160		37,020		26,532		0		0		63,552

						Segment profit or loss
(Calculation method through 2024Q2)		36,341		(2)		(7,208)		(1,107)		28,023		10,513		(161)		0		0		10,352

						Allocation of common expenses		(3,388)		0		(5,771)		(7,889)		(17,049)		(10,401)		(9,862)		0		0		(20,264)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		32,952		(2)		(12,979)		(8,996)		10,974		112		(10,024)		0		0		(9,912)



		Automotive Fund business																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		9,746		9,746		9,853		9,853		39,200		9,665		9,773		0		0		19,438

						Segment profit or loss
(Calculation method through 2024Q2)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

						Allocation of common expenses		0		0		0		0		0		0		0		0		0		0

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		1,315		(384)		1,448		2,824		5,203		4,884		3,984		0		0		8,868

		Total Consolidated Income Statement																								(Unit: JPY 000s)



								2024Q1		2024Q2		2024Q3		2024Q4		FY2024		2025Q1		2025Q2		2025Q3		2025Q4		FY2025

						Net sales		1,589,487		1,196,044		1,205,474		1,571,086		5,562,098		1,587,264		1,342,277		0		0		2,929,545

						Segment profit or loss
(Calculation method through 2024Q2)		773,027		602,926		633,674		795,437		2,805,071		784,663		679,510		0		0		1,464,178

						Allocation of common expenses		(128,958)		(133,293)		(161,910)		(164,794)		(588,967)		(194,378)		(194,375)		0		0		(388,758)

						Segment profit or loss
(Calculation method from 2024Q3 onwards)		644,068		469,631		471,762		630,640		2,216,102		590,283		485,132		0		0		1,075,416

						Net sales		1589490		1196048		1205477		1571089		5562104

						Segment profit		773032		602927		633676		795440.01		2805075.01

						Adjustment amount		-128962		-133296		-161912.818		-164798.01		-588968.828

						Quarterly P&L amount - Profit		644069		469631		471763		630642		2216105

								-3		-4		-3		-3		-6		1587264		1342277		0		0		2929545

								-5		-1		-2		-3.01		-4.0099999998		784663		679510		0		0		1464178

								4		3		2.818		4.01		1.828		-194378		-194375		0		0		-388758

								-1		0		-1		-2		-3		590283		485132		0		0		1075416
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