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Executive-Summary

reached record highs

Achieved consecutive increase in sales and profit. Net sales for the fiscal year were 4,581 million yen(up 17.3% year
on year) and operating profits was 1,971 million yen (up 14.1% year on year.
Total number of contracts exceeded 5,000.

I Both Net Sales and each Profit for FY2025 cumulative period

I New services related to generative Al are off to a strong start

Steady increase in use of “UserLocal ChatAl”, a generative Al platform services provided in previous fiscal year
Aim for expand business to continue to strengthen R&D and sales structure in FY2026

Shareholder returns will be implemented with a target
dividend payout ratio of 20% or more

Dividend for FY2026 is 20 yen per share, up ¥6 from the previous fiscal year (Dividend payout ration of 21.0%)
Plans to implement interim dividends to enhance profit return
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Financial Highlights
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Highlights for FY2025

Net Sales Operation Profit ratio Dividend Per Share

4,581 million yen 43-0% 1 4yen

: Consecutive periods of
Earnings Per Share Number of Contracts | increased revenue and
(EPS) profits

88 o 9yen Over5 5 OOO 1 8periods
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Dividend Payout ratio

Dividend for FY2026 is 20 yen per share, up ¥6 from the previous fiscal year with a
target dividend payout ratio of 20%

Annual

Dividend

20yen

14.0
8.0 <
40 Interim Plans_ to i_m_plement
25 3.0 ' Wl  interim dividends
: from FY2026
7
FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

(Forecasts)
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Company Profile-Business
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Company Profile

Management philosophy
Driving global evolution by combining Big data and Al

Name
User Local, Inc.

Business
Big data analysis tools, Al-related tools development

Capital
1,214 million yen (as of June 30, 2025)

Employees

112 (as of June 30, 2025)

Head office

3-1-21, Shibaura, Minato-ku, Tokyo




Company outline

© User Insight

orward Investment

©sSocial Insight
© SupportChatbot

Sales Trends
( millions of yen )

Social Insight Release

-FY2009
User Insight Release o 783
157 217 348
FY FY FY FY FY

1,667
1,333
3 .I 3 . I
FY FY FY FY FY

Profit Contribution

Profit Contribution

Forward Investment Profit Contribution
© UserLocal ChatAl

To the Prime 4’581
section 3.907
To the First
Support Chatbot Releasd - 0" -
upport Chatbot Releas G

Listed on TSE Mothers
2,088

FY FY

FY FY

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6
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Business model for stable growth based on high profitability

Evo5—9

Web site visitors ﬁ Digital Marketing
WEB site Data Collection By Saa$s
© User Insight
s Users g o @socia Insight
SNS
SaaS-based
Our client’s ﬁ e service delivery Al DX SaaS
customer o
@ sumportChotoo
'3 © UserLocal ChatAl
Our client’s [
employee Secure Generative Fee
Al Services J—>
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Our Five Strength for Innovation

1. Providing in-demand services

Observing user behavior using tools developed
in-house and creating services tailored to current
demands

5. Continuous stable growth 2. Virtuous cycle of algorithm

based on high profitability ] Improvements

W As the number of users increases, the amount and
types of data increase, thereby enhancing Al
precision and analysis capabilities and increasing
users

Achieving continuous stable growth based on high
profitability with a broad corporate client base
and low-cost operations

4. R&D of Big Data and Al Securing tech personnel

Promoting the enhancement of our Al algorithms, User Local is a youthful company, with an average
the application of our algorithm to existing services employee age of 28, and many employees with
and the new development of Al services post-grad degrees working on R&D

© User Local 11



Providing in-demand services:-Core values of each service

Business Development in Growth Markets of Big Data and Al

(WDigital Marketing by SaaS @AI DX SaaSs ®AI R&D Products
© User Insight © SupportChatbot ~ Exploring New Areas ~
All-in-One Web Analysis Tool Al chatbot tool to automate support Cheatlng Prevention Al
operations
ﬁ oy
.
== s -
©Social Insight © UserLocal ChatAl Al Text Mining

Analysis and operation tools to streamline

SNS operations Platform of Gengratlve Al

© User Local 12



() Digital Marketing by SaaS

Comprehensive tools that support digital marketing that leads to results

© User Insight

Comprehensive digital marketing tools that
that enables content creation, analysis, and
web customer service using generative Al

o 5
e jpt Irsighf -
— : i gl
e . 2=
6% an i
< ) L B = » g
ekt g

|

Generating articles and other content automatically

with Al

Visualization of user behavior with 12 types of heat

maps

Web customer service that prevents churn and leads
to results

© User Local

©Social Insight

Social analysis tools that support from SNS
operation to analysis

Campaign on SNS

Batch management of multiple SNS accounts
Batch comparison and analysis of your own and
competitors’ accounts Management of in-house
information

13



@Al DX SaaS [Support Chatbot]

The best inquiry experience with Al

© SupportChatbot

Al service that uses Al to automate
responses to customer and employee inquiries

(%)) TAEBRISR—hFry bRy
MEYDODSZTY, MDLVRE
EBRUC L, BHEALTME
%

BAERHLTWS
BEAHED e
BABFHAD o

6 - W - EAOFhICOWTAD W

HEANL TS0

© User Local

Automatic response by Al in real time,
24 hours a day, 365 days a year
Equipped with highly accurate Al
specialized in language processing
Easy to introduction and operate
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@Al DX SaaS [ChatAl]

Creating an environment where everyone can make the most of generative Al

© UserLocal ChatAl

Al services for corporate customer _ _
that enable us to use of generative Al safety and easily Multiple generative Al models can be

@ ChatGPT (@ HAFAQ ] K¥axYhER used SImUltaneOUSly |n a Secure
| = —— : environment that is not used for Al
O BRXON—T T 1 T ERE- S B4 pdf (OMB) learning
O MEMHEIOE—Y 3 WE L )
[ uEBEoPhAEESIT o ) o
o rronsEERLe Effectively utilizing our own data and
o T T - 7 generative Al
@; :mﬁﬂm:&ﬁ%&OOT®§m$%mvurﬁ%brm¥?u$%mﬂ—9»#%%mﬁé7w
[N &EoREEEHLT W —LHSHFELTLREEV,. KIBT5E0A—ILEBEITETT, BRABROEAEICDWTIE,

XXXV ATLADSHERTEELT, BEORFEELRERIETI,

Easily manage and accumulate internal
usage data on a dashboard

AwvE—IJEANLTLE W, (Shift + Enter TH4T) A

(vz2xyse | F¥7L—t@ ]

. SRARKEB (suzuki@) =
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@Al DX SaaS [ChatAl]

© UserLocal ChatAl

Multiple generative Al models can
be used simultaneously

A Geriini

Azure OpenAl Service

&) OpenAl J¢ Claude
1) perplexity

© User Local

Not dependent on a single Al
model, optimal generative Al
can be used in a wide range
of business areas

Preparation of Minutes Email writing, proofreading

:!::

I

Creating Excel functions Advanced Search

16



@Al DX SaaS [ChatAl]

Linking customer’s internal data to Generative Al enables use as an Al

for internal use (RAG)*

Operational data
(Word, PowerPoint, PDF, Excel, etc.)

BRER

2=a 7

-

REXBEDRBHEFIEZHZ T

1.32EHBADFI FAEEDIRSE
BEPNR, 29 V—LBEDBRRELF 7Y bE
RELET,

2. HIEHRREDIER
BRNCHIRPFS ZIRE L TARZR/TLD5E
. TOEEEABLEY,

SHRE RS OER
ENRERBERAECHEEHRERALET
o WE. mFEH, B, FALEKE. &E
B, BR7GEERALES,

Search for internal manuals
Create proposal materials from product

data

Image data
(JPEG, PNG etc.)

2024% (0@ (2B(x) |
A A o) R

BRomm - MEre
AR N4y 7 = 21
FR® » R
[%peig o iR SRR ek

.

NSTNDa—T1 2 THRER
aft

llﬁ

I-77JI.~NB

Digitize handwritten notes and paper

documents

Create code from mock images

Voice-Video data
(MP3, MP4, WAV, etc.)

53!!5 iﬁ 7;7 39
%?! ﬁﬁ ‘kx! ‘f T’Fz
HIE Hi TR#ETED

AW A ﬁ

E&Fro~R—viFAL DRETE, 57— k320t 53060
'/—"/"'JI.)(T 7 TOXTENIEF. ? ABpEAKEC.
SROBRE LT, IBFOMEND Ah '//"m&i!né.

2UTD7
*!‘F ﬂ&ﬁ :r.f-i ¢EFE.

5. RESROFE
XE£EIZ2023%10898 (A) . 10:004°5!

Preparation of meeting minutes
Review of business meetings and training

% Retrieval-Augmented Generation (RAG) is the technology that improves the accuracy of answers by combining large language models
(LLMs) with external information searches.

© User Local
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@Al DX SaaS [ChatAl] Customer Cases

| ALBION Co.,Ltd.

ALBION

( Comment excerpt)

After the implementation of User Local ChatAl, We have
promoted the use of Al generation in a wide range of
tasks, including research in cosmetic product R&D,
brainstorming ideas for product descriptions and
catchphrases, planning new products and campaigns,
translation for overseas expansion, and creating meeting
minutes. We have improved our operations.

© User Local

| INPEX CORPORATION

& AIR chatGPT

rAuzOnE

( Comment excerpt )

In addition to its high-precision RAG functionality, User
Local ChatAl was quickly implemented with the latest
LLM model and offered intuitive operability, earning high
praise within the company even during the trial period.
Currently, we are promoting its use in a wide range of
tasks, such as searching internal manuals, multilingual
translation, and creating various documents and codes,
with the aim of improving operational efficiency and
productivity across the entire company.

18



3 Al R&D Products

Instagram Hashtags GenAl

Automatic generation of Instagram
post text and hashtags from photos

Proofreading Al
Al suggests correction of easily
mistaken Kanji characters,
correction of difficult-to-understand
expressions, etc.,

@ UserLocal XBEEA

XEERETD

© User Local

Slides GenAl

Automatically creates
presentation materials by Al

WuGouL FIs-yay A3(Eia- B8 ER AS

o BRI, KEBREDLELEALD '
EFEEEHMETHD, FRIER J
| — ORBHBERRLTNET. w ¥
e o RBEOAMBHEEARTSTET, )
T WAORNBRCOBADET . »
CBEWIEE. TREITRS, BA R
LR ESHE SRR ERH
BBERBERTT.
!

Al Writer

Easy creates the articles you want to
write by linking proprietary Al and
ChatGPT

©UserLocal AIWRITER
BE¥—7—FE&ER -~
A= f-E-PARANSERLE. HRRHE -7~ K

Personal Information
Anonymization Al

Al automatically anonymizes personal
information contained in electronic documents
to secure and promote data utilization

o Anonymization e
-j\ Y

Raw data
(Accessible only to a
limited number of
people)

(v
J
Secure data

(Accessible to general
employees)

Text Mining Tool

Analyzes and visualizes the
emotions and other information in
sentences

19



Virtuous cycle of algorithm Improvements

Increased Customers

‘ | J and Users %‘
© User Insight
©sSocial Insight
Expanding the lineup Big Data

© User Local ChatAl @ User Local

Improvement of Al
accuracy and analysis

S~—

Services Know-how and

quality of service
enhancement

© User Local

fee

fr
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Securing tech personnel and R&D of Big Data and Al

Strengthening hiring and in-house training of Al engineers to respond to the progress of
Al technology and needs for social implementation

Employee _ _
Al Engineer ratio

Engineer
70%

Al Engineer

2018 2019 2020 2021 2022

Ratio of Al engineers in the Development Department increased to more than 70%, accelerating research and
development of our proprietary technologies and Customer-oriented service implementation is progressing

© User Local 21



Introduced to major companies and government agencies in recognition of
its outstanding service capabilities

Government R—— Dl < 3 - X p—— - .
Agencies Local Governments, ‘ HHE B :ﬂ]: ﬁﬂ;ﬁ:ﬁé\ (3 EE%EH% % Ztl‘%m
Universities ' '
Manufacturer VRN
Electronic df%\ggesgt(a:utomobiles, JHIJEIDO Panasonic LU\}OEI I FUJ:FILM ’@“
ICT
Software, Information and J:COM LINEYJ- - SoftBank dwango Ra___fku'ten
communication, etc.
Financial Institutions ik BP w5548 KRIRZANRIT @ wrvozus
Banks, securities, etc. R Datwa Nt Bark
Media . DIAMOND .
% ® i
Publishing, newspapers, etc. PREERUIT j Benesse online ITmedIa
w <1 : z
Others Tiokvocrs me  OINos GDO? LIXIL

© User Local 22



Al DX by SaaS - Digital Marketing by SaaS sales increased and reached
record highs

Developing new services and recurring revenue model lead
to sustainable growth

(© SupportChatbot
© UserLocal ChatAl

© User Insight

©Social Insight

Number of
Contracts

Al DX SaaS

TFIIIWN—T4>/75aaS

: A
Time
© UserLocal 2025/6 -
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FY2025/6 Comparison of forecasts and actual results

Net Sales is 4,581 million yen, Operation Profit is 1,971 million yen

FY 2024/6

(millions of yen)

Net Sales 3,907
Operating
1,72
Profit 8
Ordinary
Profit 1,720
Profit 1,185

© User Local

FY 2025/6

4,581

1,971

1,972

1,429

YoY

+17.3%

+14.1%

+14.7%

+20.6%

FFY 2025: 6 Progress”
orecasts
(24/8disclosure) rate
4.414 103.8%
(100.1%)
1.844 106.9%
(101.9%)
(101.9%)
(107.3%)

#The upper row shows the achievement rate calculated based on a comparison with the
initial forecast disclosed in August 2024, and the lower row shows the achievement rate
calculated based on a comparison with the revised forecast disclosed in May 2025.



Net Sales

520
348

157 217 .
-

(millions of yen)

4,581

3,907

3,288

2,683
2,088
1,667
1,333
1,099 I

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6

© User Local

Increased 17.3«%from
the previous year,
reaching a new record
high
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Ordinary Profit and Ordinary Profit Margin

(millions of yen)

44.0% 0
41.4% 41.4% 81.7% 42.5% 4075 139 A 43.1%
40.0% o 200 39.7% 30,59 20.7%
' 37.9%
(o)
34.6% 1972
1,720
1,357
1,018
850
658
467 °2°
397 377
146 21
54 87
FY FY FY FY FY FY FY FY FY FY FY FY FY FY

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6

© User Local

Ordinary profit

+1 47% YoY
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Profit and

Net Profit Margin

24.49% 23-1%

20.2%

31 53 87

FY FY FY

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6

© User Local

26.1% 25.6%

954

721
615

419

301 325

260
201
135

FY FY FY FY FY FY FY FY FY

FY

(millions of yen)

31.2%

30.3%

FY

Profit

+20.6% YoY

28
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Financial Forecasts for FY2026
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FY2026/6 Full-year Forecasts

Aiming for record-high sales of 5,284 million yen by continuing growth investments in Al-

FY2026
Forecasts

related services

(millions of yen)

Net Sales

Operating Profit

Ordinary Profit

Profit

© User Local

FY2025
Results

4,581
1,971
1,972
1,429

5,284
2,207
2,207
1,523

Increase
/decrease

+702
+236
+234

+93

YoY change

15.3%
12.0%
11.9%

6.6%

30
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Future Focus Areas
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Focus Areas

r

.

Since its founding, the company
has provided services that meet
the needs of society based on
social issues.

~N
© UserLocal ChatAl
Social Issues
Declining international competitiveness
in the Al field
J
© SupportChatbot

Social Issues

Labor shortage due to declining birthrate

©@Userinsight  ©@Social Insight

Social Issues

Delays in digital marketing

and working hours

2010

© User Local

2017 2024
32



Focus Areas (1) From Founding and launch of business
to around 2017, before the company went public

2010 2017 2024

0 DEEVE I CIENEL DET ST 2 Labor shortage due to declining birthrate

and working hours 3 Declining international
competitiveness in the Al field

Social issue

Slow response of companies to digital marketing in the
face of rapid expansion of Internet advertising

r Our solutions w
© UserlInsight ©Social Insight

Supporting effective digital marketing by utilizing data from over
billions of websites and SNS and our analytical technology

\. J

© User Local 33




Focus Areas (1) From Founding and launch of business
to around 2017, before the company went public

Social issue(® Delays in digital marketing
Internet Advertising Spending Increases and Accelerating shift from analog to digital

/(mo million yen) Trend of Advertising Expenditure by Media B
25,000
-
20,000 P
15,000
Internet
10,000 Advertising
-
5,000
magazine T~
e o
-------- Radio [|e==-cccccccccccccccacT ==
0
2011 2013 2015 2017 2019
e EE[2023F BADLES
L B B8 £ BADLSE] D

© User Local

It is imperative for companies
to respond to digital
marketing

34



Focus Areas (2) From 2017 to 2023

2010 2017 2024

H N—— TS ———=“

1 Delays in digital marketing

9 Labor shortage due to declining birthrate
and working hours

3 Declining international
competitiveness in the Al field

Social issue

Shortage of labor force due to decrease in working
population caused by declining birthrate and decrease in
working hours caused by diversification of work styles

r Our solutions N\

© SupportChatbot

Provides chatbots to support automation and streamlining
of internal and external inquiry response operations

\. J

© User Local 35




Focus Areas (2) From 2017 to 2023

Social issue@ Labor shortage due to declining birthrate and working hours

In the late 2010s, the shortage of domestic workforce became a serious issue

4 N\ I
Decrease in workforce Diversification of work styles
(ten thousand _ _ Average annual hours worked
people) Labor Supply and Demand Simulation (5p9)  Per regular worker - -
B | + (B
-200.0 1,850 H' Improvem
Telework ent of
-400.0 1,800 paid leave
utilization
-600.0 1750 rate
-800.0 1.700
1,650
-1000.0
1,600 Reduction Balancing
100 m i eengR8ERB388088 % SSczsSsooa s of Childcare
R R LILLRLR L S N N ANANNNN N overtime and Work
 UZL—NO-DRBRRIRRFA2040 HEESHNHRNPOTBI SR W EASEE [SEENG R hours

N\
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Focus Areas (2) From 2017 to 2023

Social issue® Labor shortage due to declining birthrate and working hours

The Corona Disaster from around 2020 will accelerate the shift to online and DX

In line with the expansion of the Al and DX market, we are particularly focusing on the development of DX

support tools

e : : ™
Domestic Al System Market Forecast DX domestic market research
The compound annual growth rate (CAGR) Projected to surpass 8 trillion yen in FY2030
from 2024 to 2029 will be 25.6%, -
to 4,187.3 billion yen in 2029 ¥8.35 trillion
3 03
F 3001 # ¥4.19 trillion
i 30%
a » 1,341.2 20 ﬁ
1,000 + I I 10 =
2023 2030
H i IDC Japan’ L AUU—Z [ERAIV AT LTHISFAZEFESK] (2025/5/1) m Distribution DX = Manufacturing DX ®Finance DX
\_ Y,

© User Local
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Focus Areas (3) From 2024

2010 2017 2024

-y

1 Delays in digital marketing 2 Labor shortage due to declining birthrate

and working hours

gDeclining international

competitiveness in the Al field

Social issue
9 Japan’s international competitiveness in the rapidly
expanding Al field on a global scale is declining

r Our solutions N
© UserLocal ChatAl

Supporting the utilization of generative Al models used globally Other business support
tools specialized for specific fields will be provided in succession

\. J

© User Local




Focus Areas (3) From 2024

Social issue®® Declining international competitiveness in the Al field

Japan’s competitiveness in the global market in the field of Al is declining

4 )
Top 15 Al Ranking by Country Number of newly funded Al companies
(by country, 2023)
| 2020 | 2021% 20224 2023%F )

1 $E $[E) Bm $E United States . 897

- China (I 122
2 | +@ P @ PE United Kingdom | 104
3 | FUR | TH#UR TH R THUR Germany _ 76
4 Ky By K1y KTy Canada [N 59
5 |hts h+s N+ hts France W 58

India [ 45

6 |A=RARIUT A=A RFUT A=ARSUT F=A ST South Korea [ 44
7 | vtd—- P 38 0 ik o | P [a0 4
8 | #m@ S HF—I S AR ®wE

N~ Japan singapore [l 29
9 (TR | AA R AT A AT A Austratia [ 24
10 | 1ASTI 125 Tk TR Spain [l 21

| B Japan B4 Japan i Z = Swilzerland_.'l?
B$ Japan Ez; Japan Etrazil_lls | | | | | | | | .
0 100 200 300 400 500 600 700 800 900
13 | #3524 I35 E VT Number of companies
14 | 49UF TIUT e TFUT
15 | 7354 F—ARUT FuT—a F—ARUT Source: “Information and Communications White Paper 2024” (Ministry of
Source: “Information and Communications White Paper 2024” (Ministry of Internal Affairs and Communications)
\ Internal Affairs and Communications)

© User Local
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Focus Areas (3) From 2024

Social issue®® Declining international competitiveness in the Al field

The lack of progress in the use of generative Al in Japanese business

-

N\

Percentage of knowledge workers who use
generative Al in their work (%)

China 95.8%
Germany 90.3%
USA 90.6%
0% 20% 40% 60% 80% 100%

Source: “Information and Communications White Paper 2025” (Ministry of Internal

Affairs and Communications)
https://www.soumu.go.jp/johotsusintokei/whitepaper/ja/r07/html/datashu.html

~

© User Local

Utilization rate is 55.2%,
the lowest level
compared to other
countries
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Focus Areas (3) From 2024

Social issue®® Declining international competitiveness in the Al field
The social implementation of generative Al will continue to advance rapidly, and

the market size is expected to expand across all fields

s

NS

Expanding utilization in many areas
$211 billion

annual
average
+53.3%
]
2023 2030

B EEA BT RRRINERG S
[ERRAITEOFERDHRIFEEREL] (2023/12/21)

~

Finance
mSocial
Infrastructure
= Manufacturing
m Dijstribution
= Medical/Long-
term care
Education
Municipality

= Communication

m Others

© User Local

If we cannot utilize generative
Al, the gap in global
competitiveness is likely to
widen further
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Focus areas

Incorporating generative Al makes existing products more convenient and easier to use.

© User Insight © Social Insight © SupportChatbot

© SupportChatbot
FIAERP VAT >

©social Insight BHMONENS, BEEEBNICHERLET,
AREE AL (PR — ’

simimo—F [Srowamn Excel THTOAHERDIEVERDRIE?
= ¥ [z7av e IAlr-vxkﬁﬁx'y—JL

BB S hEEE

Excel THMFOSE £ RO BICH. SUMBBEREVNET, SUMBIEE. 3|
BELTEAShEELRHOSHEEELET.

fEAE, MELOSASEILZ TORFOSHERDLVESHE. LT

DESICSUMBIBIEREVET,

=SUM(A1:AS)

ZOHEANT BT LT, AELDSASELETORFOSHFROSh
£7. BREEEAEABECLCTEET 2N TEET,

BEEEIE—
awp, Just enter keywords,

, 4 ) QA0 , Automatically generates
% generates articles, taking %, Generates catch copy and Q80
into account related text from entered keywords tf% ~ draft answers to Q&A
words and information on to support SNS operations P  Questions, reducing the

time required to prepare
answers by more than
half

top search pages

© User Local



Focus areas

Building an environment where users can freely Promote the incorporation of generative Al into
create Al agents tailored to the individual existing services, and provide specialized business
operations of each company support tools that are even easier to use

© UserInsight

© UserLocal ChatAl opine 2 ©social Insight
© SupportChatbot

D
Anyone can utilize Al

© User Local 43



What is an Al agent?

Al autonomously performs tasks as an agent without specific instructions from users
Anyone can utilize Al regardless of skill level, as it does not depend on user instructions

Prompt instructions @ _ A
Deliverables
. . / In order to perform tasks,
Prompt instructions @ _ ) _
ah }m—}[Deuverables @ > users need to compile Al
Users Prompt instructions ® W _ N\ output themselves.
> Deliverables @ | b

Al agent

Independently determining and executing the
processes necessary for performing duties

! Task ] A
_organization )( Planning

[ Information gathering,
__analysis, and organization )

(" Generation of text, images, | ...
L etc. y

Indicate the
goal of the

. task
db

Users

Al agent complete tasks
autonomously without
detailed instructions

J \\

© User Local 44



Developing generative Al support tools specialized for individual tasks

Continuously developing business support tools focused on specific tasks by combining

our proprletary Al with generative Al
Automatic creation of
presentatlon materials

Automates all the tedious work of creating
presentation materials

UserLocal Slides GenAl
URL: https://ai-tool.userlocal.jp/powerpoint_maker/

Auto-generate articles you want
Y e to write
Even long articles are automatically generated
by simply entering two or three words

UserLocal Al Writer
URL: https://ai-writer.userlocal.jp/

D —— Determining whether text was
written by generative Al

AL TEBENAETF AL THLUEESEL
Automatic determination of the possibility that the
sentence was created by Al using our proprietary
algorithm that uses machine learning to detect
phrasing and vocabulary biases unique to

I scnerative Al
UserLocal GenAl Checker

URL: https://ai-tool.userlocal.jp/ai_classifier

© User Local

Advertising Education
AR ALY =
g 7
Accounting Sales Investment

= i

Proofreading Recruiting
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Entering a Phase of Tackling New Social Issues

2010 2017 2024
%
1 Delaysin _
digital marketing o  Labor shortage due to declining birthrate

and working hours

Declining international

competitiveness
in the Al field

From the FY 2026,
Inject more human resources into R&D and sales activities for

new Al products, Aiming to contribute to the improvement of
Japan’s international competitiveness

© User Local 46



Caution Regarding These Materials

User Local, Inc. (the "Company”) created these materials to aid investors’ understanding of the Company
and circumstances currently surrounding the Company.

The information herein is based on generally accepted economic, social, and other trends and certain
assumptions judged reasonable by the Company, but it may be subject to change without notice owing
to changes in the business environment and other factors.

The Company makes no representations or warranties of any kind, expresses or implies, about the
completeness and accuracy.

The materials and information provided in this announcement include so-called *forward-looking
statements.” These statements are based on current assumptions that include a degree of projection,
forecasting, and risk. They contain uncertainties that may lead to results that differ substantially from the
content of these statements.

These risks and uncertainties include general industry and market circumstances, together with general
domestic and international economic circumstances, including changes in interest rates and foreign
exchange rates.

The Company bears no obligation to update or amend the "forward-looking statements” herein, even in
the event of new information or events occurring in future.
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