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Net Sales: Decreased by ¥6,199 million due to the following:

- The impact of sales of electronic components, for which operations ceased

at the end of the previous fiscal year.

- A decline in overseas sales of plastic films.

- A decline in sales through existing channels, such as mass-market

retailers, in the apparel segment

Operating profit and ordinary profit: Operating profit decreased by

¥3,038 million due to inventory valuation losses from inventory

optimization in the apparel business as part of structural reforms, 

a slowdown in product sales in China, and an increase in fixed costs for

the medical business. Ordinary profit decreased by ¥3,260 million. 

Profit attributable to owners of parent: Decreased by ¥5,769 million,

primarily due to business restructuring expenses recorded in the apparel

business for the three months ending June 30, 2025.

I-2. Consolidated Financial Statements for FY2025



I-3. Timely Disclosure (May 14)

Net Sales
Operating 

Profit

Ordinary 

Profit

Profit 
attributable to 

owners of parent

Basic earnings

per share* (Yen)

Previously announced forecast (A) 133,000 6,400 6,300 1,600 49.51

Revised Forecast (B) 130,918 4,882 4,920 509 15.83

Change (B-A) (2,082) (1,518) (1,380) (1,091) －

Change (%) (1.6) (23.7) (21.9) (68.2) －

(Reference) FY2024 Results 137,117 7,921 8,180 6,279 189.70

The Apparel segment is currently undergoing structural reforms and implementing a strategy 

of concentration and specialization. This involves significantly consolidating brands and 

reducing SKUs. They are identifying inventory that will be discontinued and rigorously 

estimating its realizable value.

As a result, the Apparel segment incurred an additional 1.9 billion yen in inventory valuation 

losses, causing operating income, ordinary income, and net income attributable to owners of 

the parent to fall short of previous forecast figures.

The year-end dividend for the fiscal year ending in March 2026 is 216 yen per share.

(As announced on May 14, 2025.)

Reasons for the discrepancy

Differences Between Forecasted and Actual Consolidated Financial Results for FY2025 
(Million of yen)
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I-4. FY2025 Segment Summary
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Key Points of Segment Performance   (April 1, 2025 to March 31, 2026)

Functional

Solutions

Decrease in sales and increase in profit

-Plastic film: Sales were affected by sluggish consumption and the downward pressure on prices in the overseas market,  

although operating profit increased mainly due to the rollout of new environmentally responsible products in Japan.

-Engineering plastics: In engineering plastics, sales were affected by prolonged inventory adjustments in the semiconductor

market.

-Sales decreased by approximately ¥2,900 million due to the wind-down of the electronic components business, but operating

profit improved by approximately ¥300 million.

Medical

Increase in sales and decrease in profit

-Expansion of sales of absorbable medical materials including adhesion prevention agent progressed in Japan, despite

the impact of price competition.

-Sales of products in China were affected by regulations on high-cost medical care and the restrained purchase of

Japanese products amid the deterioration of Japan–China relations.

-Inventory valuation losses on medical lasers were recorded due to business downsizing.

-The business was affected by the increase in fixed costs, including capital expenditures and personnel increases,

aimed at the growth of the business.

Apparel

Decrease in sales and profit・Operating loss

-The business structural reforms progressed as planned, including the consolidation of production and logistics

bases and the streamlining of indirect operations. At the end of the fiscal year under review, inventory

valuation losses on non-continuing products were recorded in line with the strategy to focus on specific areas.

-While expansion of apparel-related sales through direct-to-consumer channels progressed driven primarily

by Asedoron and differentiated ladies’ innerwear, sales through the existing channels, including mass retailers,

were affected by the reduction in sales floor space and consumers’ reluctance to make purchases.

Lifestyle
Creations

Increase in sales and profit

-The real estate category performed well, as the number of visitors increased due to the effects of commercial facility

renovations.

-The sports club business significantly improved its operating profit due to the recovery of sales at existing stores and

the reduction of unprofitable stores.











I-9. Financial Results for FY2025
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(Million of yen)

FY2025 FY2024 Change

Total Assets 153,612 159,677 (6,064)

Equity 111,756 119,074 (7,318)

Equity Ratio 72.8% 74.6% (1.8%)

Interest-bearing 

debt
13,964 8,960 5,004

BPS

Net Assets per 

Share (JPY)

3,565.39 3,667.20 (101.81)





















Ⅲ. Outlook for FY2026
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Ⅳ. The Future Direction of 

Our Key Business Areas
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The contents of this document, including performance 

forecasts,are based on information currently available

and do not guarantee any future planned figures or 

measures.


