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Consolidated Results for Q2 of FY March 2027

Q2（Jul-Sep） YoY Change
FY March 2026

Results
FY March 2027

Results
Amount increase 

or decrease
Percent increase

or decrease

Net sales 70.5 83.0 12.5 117.8％

Operating profit 5.8 11.2 5.4 194.6％

OPM 8.2% 13.5%

Ordinary profit 6.4 11.0 4.7 173.7％

Profit attributable to 
owners of parent 4.3 7.3 2.9 167.5％

EPS (yen) 18.98 32.98

Average 
exchange 
rate(yen)

U.S. Dollar 147.5 159.3
Euro 172.3 183.3

Chinese Yuan 20.6 23.6

Billions of yen
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※2027年3月期第2四半期の「その他」に含まれる非継続事業：売上高4億円、営業利益-2億円

Q2（Jul-Sep） YoY Change
FY March 2026

Results
FY March 2027

Results
Amount increase 

or decrease
Percent increase

or decrease

Timepieces
Net sales
Operating profit
OPM

46.2
6.5

14.2%

56.8
11.4

20.0％

10.7
4.8

123.1％
173.9％

Consumer
Net sales
Operating profit
OPM

22.3
1.4

6.5%

23.6
2.2

9.4％

1.4
0.8

106.1％
153.5％

Others
Net sales
Operating profit
OPM

2.0
-0.3

-

2.5
-0.2

-

0.5
0.1

126.0％
-

Adjustments Operating profit -1.9 -2.2 -0.2 -

Total
Net sales
Operating profit
OPM

70.5
5.8

8.2%

83.0
11.2

13.5％

12.5
5.4

117.8％
194.6％

Consolidated Results for Q2 of FY March 2027

Billions of yen

• Discontinued businesses included in the Others segment in the second quarter: Net sales ¥0.4 billion; Operating profit -¥0.2 billion
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H1（Apr-Sep） YoY Change
FY March 2026

Results
FY March 2027

Results
Amount increase 

or decrease
Percent increase

or decrease

Net sales 132.7 157.5 24.9 118.7％

Operating profit 9.5 24.0 14.5 253.1％

OPM 7.2% 15.2%

Ordinary profit 10.7 24.5 13.7 227.9％

Profit attributable to 
owners of parent 8.1 16.6 8.6 206.5％

EPS (yen) 35.30 74.96

Consolidated Results for H1 of FY March 2027

Billions of yen

Average 
exchange 
rate(yen)

U.S. Dollar 146.0 159.4
Euro 168.1 184.4

Chinese Yuan 20.3 23.5

*Operating profit, ordinary profit, and profit attributable to owners of parent all reached all-time highs for the H1.
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H1（Apr-Sep） YoY Change
FY March 2026

Results
FY March 2027

Results
Amount increase 

or decrease
Percent increase

or decrease

Timepieces
Net sales
Operating profit
OPM

85.7
10.8

12.6％

107.8
23.2

21.5％

22.1
12.4

125.8％
214.6％

Consumer
Net sales
Operating profit
OPM

42.4
2.6

6.2％

44.9
5.6

12.5%

2.6
3.0

106.0％
214.2％

Others
Net sales
Operating profit
OPM

4.6
-0.8

-

4.7
-0.5

-

0.2
0.3

103.4％
-

Adjustments Operating profit -3.1 -4.2 -1.1 -

Total
Net sales
Operating profit
OPM

132.7
9.5

7.2%

157.5
24.0

15.2%

24.9
14.5

118.7％
253.1％

Consolidated Results for H1 of FY March 2027

Billions of yen

* Discontinued businesses included in the Others segment in the H1: Net sales ¥0.7 billion; Operating profit -¥0.5 billion
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FY 
March 
2026 

Results

FY March 2027 Plan
Published figures（July） Published figures（November）

Full-
Year

Full-
Year 
Plan

Change 
from July 

2026
forecast

H1 H2 H1
Results

H2
Plan

Net sales 276.3 150.0 150.0 300.0 157.5 152.5 310.0 +10.0

Operating profit 23.1 20.5 13.5 34.0 24.0 15.0 39.0 +5.0

OPM 8.4% 13.7% 9.0% 11.3% 15.2% 9.8% 12.6%

Ordinary profit 25.7 20.5 13.5 34.0 24.5 15.0 39.5 +5.5

Profit attributable to 
owners of parent 18.2 13.5 10.0 23.5 16.6 10.4 27.0 +3.5

EPS (yen) 80.05 60.86 45.64 106.50 74.96 47.40 122.36

Revision of Full-Year Forecast for FY March 2027

Refund of U.S. tariffs: Operating profit +¥2.8 billion (Q1 +¥2.1 billion, Q2 +¥0.7 billion)
* Breakdown by business: Timepiece +¥1.9 billion, EdTech +¥0.4 billion, Sound +¥0.5 billion

Assumed exchange rate(yen)

U.S. Dollar 155
Euro 176

Chinese Yuan 23.0

Casio has upwardly revised the forecast for the H2 and full year: 
Net sales +¥10.0 billion, operating profit +¥5.0 billion(H2 Net sales +¥2.5 billion, operating profit +¥1.5 billion)

Billions of yen

* Plan to increase annual dividend by ¥5 (YoY), making it ¥50
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Revision of Full-Year Forecast for FY March 2027

FY March 2027 Plan
Published figures（July） Published figures（November）

Full-
Year

Full-
Year 
Plan

Change 
from July 

2026
forecastH1 H2 H1

Results
H2

Plan

Timepieces

Net sales 101.0 101.0 202.0 107.8 104.2 212.0 +10.0
Operating profit 21.0 15.5 36.5 23.2 17.8 41.0 +4.5
OPM 20.8% 15.3% 18.1% 21.5％ 17.1% 19.3%

Consumer

Net sales 44.0 43.0 87.0 44.9 42.1 87.0
Operating profit 4.5 2.5 7.0 5.6 1.9 7.5 +0.5
OPM 10.2% 5.8% 8.0% 12.5％ 4.5% 8.6%

Others
Net sales 5.0 6.0 11.0 4.7 6.3 11.0
Operating profit -1.0 -0.5 -1.5 -0.5 -1.0 -1.5

Adjustments Operating profit -4.0 -4.0 -8.0 -4.2 -3.8 -8.0

Total

Net sales 150.0 150.0 300.0 157.5 152.5 310.0 +10.0
Operating profit 20.5 13.5 34.0 24.0 15.0 39.0 +5.0
OPM 13.7% 9.0% 11.3% 15.2% 9.8% 12.6%

* Discontinued businesses included in the Others segment for the full-year plan for FY March 2027: Net sales  ¥1.5 billion; Operating profit -¥1.5 billion

H1 
Results

H2
Plan

Full-
Year 
Plan

EdTech

Net sales 35.3 29.7 65.0
Operating 
profit 6.8 2.7 9.5

OPM 19.2% 9.2% 14.6%

Sound

Net sales 9.6 12.4 22.0
Operating 
profit -1.2 -0.8 -2.0

OPM - - -

Billions of yen

Business plan of 
Consumer segment
Published figures（November）

Billions of yen



Second Quarter Overview
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Timepiece Business: Second Quarter Results

• Strategy driven by the two core watch brands of G-SHOCK and CASIO WATCH 
was successful, with global sales and profit growth driven by the North America 
and Other regions.

• CASIO WATCH achieved strong growth by attracting new customers, particularly 
women and younger consumers.

Q2（Jul-Sep） H1（Apr-Sep）
FY March 2026

Results
FY March 2027

Results
FY March 2026

Results
FY March 2027

Results

Net sales 46.2 56.8 85.7 107.8
OPM 14.2％ 20.0％* 12.6％ 21.5％*

H1
Published figures

（Jul）

101.0
20.8％

Billions of yen

Sales by Region

* Q2(Jul-Sep) Results

*Excluding U.S. tariff refund:Q2 18.7%, H1 19.6％ Japan : 14%

North America : 17%

Europe : 20%

China : 7%

Other : 42%
(India and ASEAN:16%)
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Timepiece Business: Second Quarter Results and Overview by Product

G-SHOCK percentage (including BABY-G): Approx. 40% (of which, metal models: 11%; resin models: 29%) 
G-SHOCK unit sales (including BABY-G): Approx. 1.75 million units. *Approx. 1.75 million units in Q2 of previous year.

CASIO WATCH, EDIFICE and other

G-SHOCK (Resin)G-SHOCK (Metal, MR-G)
• Sales of the GWR-B3000, which uses a newly-developed movement with 

a function that responds autonomously to shocks and magnetic fields, 
were strong, primarily in Japan.  

• Sales of iconic 5000 series metal models such as the GMW-B5000D and 
the GMW-BZ5000D grew.

• Sales of models such as the GA-2100 and the GW-M5610U remained strong, 
driven by the promotion strategy for bestselling entry-line models.

• Sales of new products were also strong, including the GA-110PKM, a 
collaboration model to mark the 30th anniversary of the Pokémon characters, 
which continue to be loved across the generations.

GW-M5610U

EDIFICE
EFK-110D

GMW-B5000D

AQ-230A158WA

GMW-BZ5000D GA-110PKMGA-2100

• CASIO WATCH attracted new users, mainly among women and young 
people. Sales were strong for classic design models such as the A158WA, 
the AQ-230, and the AQ-240.

• For EDIFICE, sales of the EFK-110D, a model with a mechanical movement, 
were strong.

AQ-240

GWR-B3000

Successful strategy driven by two core watch brands G-SHOCK and CASIO WATCH in a complementary relationship
Implemented business activities in accordance with the product, user, regional preferences of both brands and economic situation
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Timepiece Business: Second Quarter Results and Overview by Region
YoY(in local currencies) Overall:Q2 ＋16％ (H1 +17%)

Japan: Q2 ＋8％ (H1 +13%)
• Sales of G-SHOCK models remained strong, driven by the new GWR-

B3000 in addition to iconic models.
• Sales of the high value-added lineup of CASIO WATCH models were 

strong in fashion and accessories retail channels.

• As smartwatch demand had cycled through its peak and other watch demand 
increased, sales of both CASIO WATCH and G-SHOCK models strongly grew 
due to distribution channel expansion and differentiated design

• G-SHOCK sales increased, led mainly by iconic models, by thoroughly 
appealing to younger people. Expansion of non-watch distribution channels 
also contributed.

• Demand for CASIO WATCH models also grew at major retailers. Sales of 
focus models also grew and remained strong.  

• Christmas orders were pushed back to the 2nd half at some retail channels.
• Sales were firm for both CASIO WATCH and G-SHOCK models. The GWR-

B3000, a new mid-price range product, underpinned overall G-SHOCK sales.

North America : Q2 ＋22％ (H1 +22%)

Europe : Q2 ＋3％ (H1 +12%)

China: Q2 ＋1％ (H1 +4%)
• Sales of G-SHOCK brand products were strong for iconic models such as the 

2100, 5000, and 5600 series. 
• Sales of CASIO WATCH models remained strong as the addition of retailers 

also progressed.

• Sales were strong in all areas and exceeded those of the previous year.
• In India, sales grew, led by G-SHOCK iconic models and G-STEEL models, 

driven by the sustained impact of the two major brand ambassadors.
Sales of CASIO WATCH models were also strong due to the use of 
influencers and expansion of distribution channels. 

• The Philippines and Vietnam drove sales in the ASEAN region, where there 
were variations between individual countries.

• In Latin America, where growth potential is high, sales of G-SHOCK models 
grew significantly due to development of distribution channels and use of 
brand ambassadors.

• In the Middle East region, demand was firm, and there was a recovery trend 
thanks to logistical and other measures.

• Sales were also firm in Africa, driven by promotion in untapped regions 

Other: Q2 ＋27％ (H1 +22%)

Sales increased significantly in the North America and Other regions.
For the CASIO WATCH brand, we conducted full-scale marketing in untapped markets, primarily in emerging countries, and attracted new users, 
mainly among women and young people.
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EdTech (Education) Business / Sound (Electronic Musical Instrument)
Business : Second Quarter Results

■ Sound (Electronic Musical Instrument)

■ EdTech (Education)

• In some regions, scientific calculator sales were strong due to firm back-to-school sales. Orders 
brought forward from the second half of the fiscal year and both sales and profit exceeded plan.

• As the beneficial effects of structural reform started to appear, there were signs of recovery 
globally, but market conditions remained challenging.

Q2（Jul-Sep） H1（Apr-Sep）
FY March 2026

Results
FY March 2027

Results
FY March 2026

Results
FY March 2027

Results

Net sales 16.6 17.8 32.9 35.3
OPM 12.3％ 16.4％ 13.0％ 19.2％

Q2（Jul-Sep） H1（Apr-Sep）
FY March 2026

Results
FY March 2027

Results
FY March 2026

Results
FY March 2027

Results

Net sales 5.7 5.9 9.5 9.6
Operating profit -0.6 -0.7 -1.7 -1.2

H1
Published figures

（Jul）

34.0
16.2％

H1
Published figures

（Jul）

10.0
-1.0

Billions of yen

Billions of yen

*Operating profit of electronic dictionaries Q2: -¥0.25 billion, H1: -¥0.25 billion



Strategy and Initiatives by Business
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Timepiece Business: 
Strategy driven by two core watch brands (G-SHOCK and CASIO WATCH)

×

CASIO WATCHG-SHOCK

Increase profitability by leveraging brand 
value and technology evolution

Pursue emotional value and volume that 
translate directly to profit

Maximize profit with in-depth analysis of differences in G-SHOCK and CASIO WATCH product features and profit 
structure to establish optimal product mix for each region and create sustainable growth cycle by reinvesting the profit

Basic strategy Pursue originality by further developing our 
“distinctive strengths”

Customers Loyal fans + reignite youth segment

Products Iconic models ⇒ mid-price range metal ⇒ premium
Propose lifestyles based on new products

Distribution 
channels and 
regions

Optimize by region with central focus on iconic 
models

Growth 
direction

Drive next evolution by pursuing technology 
development
Strengthen CRM/maximize LTV

Profit 
contribution

Increase efficiency and profitability by concentrating 
sales expansion on iconic models

Basic strategy Focus on “broad affinity” to expand base

Customers New customers, such as women and young people

Products Standards / classics
Expand high value-added lineup

Distribution 
channels and 
regions

Expand into new distribution channels and untapped 
markets

Growth 
direction

Expand SKU aligned with target segments
Enhance brand appeal through lifestyle proposals

Profit
contribution Sales volume growth leads directly to profit

Mutually 
complementary

Pursue originality Expand the base
Toughness × technology × authenticity Universality × convenience 

× distinctive emotional value
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Timepiece Business: Product

The 2500 series is positioned as a new pillar alongside our established 
iconic series. It embodies the functional beauty of the original G-
SHOCK in an analog design.

GMC-2500

Special BABY-G 
collaboration model with 
popular POP MART 
character Baby Molly

G-SHOCK Collaboration Models

G-SHOCK Premium

G-SHOCK

Winter season limited-edition 
pair watches: G Presents 
Lover’s Collection 
Special collaboration with 
graphic artist VERDY to mark 
the 30th anniversaryLOV-26A-1JR

G-SHOCK BABY-G

Launch of two models with 
blue sapphire crystal theme 
at the same time

GAC-2500

A special MR-G model that achieves shock resistance while 
incorporating blue sapphire crystal 

MR-G 30th Anniversary

BGD-10KPM-7JR

MRG-D5000 (¥11,000,000)
Only 20 units worldwide

MRG-B5000SA
(¥880,000)

Only 500 units worldwide

GMW-B5000SB
(¥110,000)

CASIO WATCH
Rolling out a wide variety of both digital and analog designs
Expand models with enhanced value-added features such as Mobile Link 

F-B100WMTP-M305D

* Equipped with 
Mobile Link feature,
connects to a 
smartphone via 
Bluetooth®

AQ-230GAA158WEA
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Timepiece Business: Marketing activities tailored to market characteristics × target users

Your Beat, Your Life

Global ambassador: XG

G-SHOCK

Global campaign to 
earn affinity with Gen Z 
and spread word of 
mouth  

CASIO WATCH

Global campaign to 
present “future classics” 
blending retro designs 
from the 80s and 90s with 
modern sensibilities to 
young people around the 
world 

FUTURE CLASSIC 3.0

Global

By Region
• Japan Place Premium Shop in department stores
• North America Foster brand affinity by holding events and campaigns for 

communities that enjoy hip hop and skateboarding
• India Increase touch points from major cities to regional cities, 

continuing to use two major brand ambassadors
• ASEAN Expand recognition and sales of CASIO WATCH with digital 

marketing using influencers and pop-up events
• Brazil Make use of brand ambassadors, develop distribution 

channels, and increase recognition among young people
North America:

Campaign for core segment
India:

Brand ambassador
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EdTech (Education) Business

New ClassWiz: Increase penetration rate / Expand market share 
in emerging markets
 Strengthen product development, including UI advances and 

development of specialized models tailored for each region

Scientific calculators

“GRAPH LIGHT+” a new
version of graphing 
calculator incorporating 
teacher feedback

France

 Drive demand generation and market penetration with GAKUHAN 
activities

Implementing programs supported by Ministry of 
Education, Culture, Sports, Science and 
Technology 2026 EDU-Port Japan (Introduction 
of Japanese-style Education Using the Public-
Private Collaborative Platform) 

Egypt/Mexico

 Strengthen measures against counterfeits, imitations, and similar products
Egypt/Nigeria, etc.
・Customs enforcement
・Cooperation with local authorities
・Advertisement for authentication
・Devices certified by ministry of 
education

 Enhance basic performance for 
ClassPad.net and increase unit price

Professional practical calculator 
series with improved visibility and 
useability

Expand sales by improving retention
 Revamp standard models: 

Update design for first 
time in five years

ClassPad.net: Expand the number of user schools / Strengthen 
Libry services

Standard calculators

Education apps

Plan to start offering AI 
Feedback Function to analyze 
and generate draft evaluations 
of student submissions with AI 
in January 2027 

 Enhance services ahead of 2030 textbook digitalization demand in Japan

JS-20WKD JS-20DD

AI Feedback Function

Advertisement for authentication in Nigeria
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Sound (Electronic Musical Instrument) Business

Return quickly to profitability by carrying out radical structural reform and expand business in new fields

CASIO TONE CT-FS1

 “Brain training” using a keyboard
On September 4, Casio launched a key lighting keyboard featuring “Brain 
Training BGM” and “Brain Training Karaoke” functions which incorporate 
the results of joint research with the Research Center for Advanced 
Science and Technology at The University of Tokyo.

Expand sales base and user segments by promoting existing 
models and entering new fields

Feel Sync
Even beginners can enjoy the experience of playing in 
time with the rhythm, simply by selecting a favorite 
song from the app.

 Creating new experiences with a model that 
uses new technology

Key Lighting Keyboards LK-550WE / LK-550BK

 Turn around unprofitable regions: Shift online and reduce 
costs by trading directly in some regions

 Review personnel structure: Streamline structure and 
personnel, especially in low-profit areas

 Increase production efficiency/reduce costs

Strongly promote reconstruction of the profit 
structure by implementing structural reform



20 Ⓒ 2026 CASIO COMPUTER CO., LTD.

earU ER-100

Establish business in personal well-being domain

Initiatives in New Business Domains

Moflin smart companion

Increase recognition and hold events for existing owners
Japan

• Launching sales in Germany and France, following the U.S., UK, 
and China

Overseas expansion

Delivers natural hearing just like wearing nothing 
using proprietary CUFFS technology

earU

• Hearing assistance ear buds with open ear design
• Use the dedicated app to check your hearing profile 

and adjust the sound across different frequency 
ranges to suit your preferences

* Takes the initial letters of Casio original technologies CUFF Shape 
Design, Unoccluded Acoustic, Feedback Cancellation, Flat EQ Tuning, 
and Self Fitting System to create the name CUFFS technology

• New color Sakura Pink model launched as first model with 
additional color option (from September 2026) 

• Opening of collaboration café in Shibuya (September 2026)
• Tamagawa Onsen stay with Moflin collaboration plan (from 

September 2026)
• “Moflin 2nd Anniversary” event held for existing owners to 

celebrate the second anniversary of Moflin launch
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Key Technology Areas

• To relax
• To be oneself
• To relate
• To experience growth
• To achieve a comfortable 

experience

Emotional value / 
experiential value

Key technology areas

Augment and complement 
the five senses to 
improve cognition 

and experience

Low power 
consumption, 
compact high-

density packaging

Multimodal
sensing, state 

estimation

Proprietary AI
(Forecasts, optimization,

decision-making)

Telecommunications, 
positioning, 
edge/data 

communication

Advanced reliability, 
safety, security

UI and UX,
human-centered 

designs

Common platform 
technologies

Accelerate creation of new business opportunities that support medium- to long-term growth by 
concentrating resources on key technologies

Establish four key technology areas to deliver emotional and experiential value

Through the power to 
put wonder at hand,

bring new levels of joy 
to lives one by one.

Continuously measure
physiological, behavioral,
and environmental data

Understand user’s 
state and objectives, 

and support next 
decision/action

Capture the environment
around a person and

achieve safety, comfort, 
and optimization

Wearable
Assistive

technology

Human
augmentation
(Sensory sensing)

Environment
sensing



Appendices



23 Ⓒ 2026 CASIO COMPUTER CO., LTD.

Highlights

Opened a Moflin Pop Up Collaboration Café Grand Prize Received at the 
Kawaii Kansei Design Awards 2026

From September 5 to 13, 2026, we opened a pop-up 
collaboration café with Moflin, the smart companion, at 
Bread, Espresso & Machiawase in Shibuya, Tokyo.

We offered a special menu representing the three 
Moflin colors, including the new Sakura Pink, along with 
a cafe experience where guests could meet Moflin, 
interact with it, and spend time together.

The G-SHOCK nano, a ring watch, received the Grand 
Prize at the Kawaii Kansei Design Awards 2026 
organized by the Japan Society of Kansei Engineering.

This is the second year in a row that a Casio product 
has been selected for the Grand Prize at the awards, 
following the selection of Moflin, a smart companion, in 
2025.
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CASIO CLASSIC AQ-240 Sampler SXC-1

Highlights

Four Casio products received the FY2026 Good Design 
Award (G Mark) organized by the Japan Institute of 
Design Promotion (JDP).

Good Design Award
The Good Design Award is a leading Japanese design award, organized by 
the Japan Institute of Design Promotion, and established in 1957 with the 
aim of enriching people's lives and society through design. In FY2026, 
under the theme "Design that Advances Vision," the award evaluated and 
recognized outstanding designs that connect the vision of companies and 
organizations with their business activities and contribute to realizing that 
vision.

Casio Products receive FY2026 Good Design Award
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Capital Allocation Policy

Surplus cash 
reserves
50.0 bil.yen

■ Investment in next-
generation infrastructure

20.0 bil.yen*

■ Regular capital  
investment

25.0 bil.yen

■ Strategic  
investment
30.0 bil.yen

■ Net profit
60.0 bil.yen+α

■ Depreciation, etc. 
(including increase in 
working capital)

25.0 bil.yen

Use surplus cash as source 
of cash allocation

Improving capital efficiency through stable dividend with a 
DOE level of 5% and flexible purchase of treasury shares 
(targeting a total payout ratio of 100%)

Give top priority to strategic investment to drive return to growth of core businesses and expand new/potential growth fields.
At the same time, strengthen shareholder returns and improve capital efficiency to deliver sustainable growth in corporate value.

Maximize business profit 
and maximize operating 
cash flow by strengthening 
financial measures 
(currency/tax strategies, 
etc.)

株
主
還
元

600
億
円

営
業
C
F

850
億
円
+
α

Total 135.0 bil.yen

Capital allocation 
resources
（3 years）

Capital allocation
（3 years）

Operating cash flow

85.0
bil.yen

+
α

■ Shareholder
returns

60.0 bil.yen+α
(Dividends + Purchase of 
treasury shares)

Give top priority to strategic investment for cash allocation
・M&A/alliances
・Brand investment
・Production/sales site 

strategies, etc.

Revitalize the organization and expand co-creation by developing 
next-generation infrastructure (rebuilding of Hamura R&D Center, 
renovation of Hatsudai HQ), enhance management and business 
decision-making by strengthening DX

Return to growth of core 
businesses
Expansion of new 
/potential growth fields

*Capital investment (expenses component factored into profit)

Purchase of Treasury 
Shares

10.0 bil.yen+α

・Implement cash allocation, etc., in line with capital 
allocation policy
For shareholder returns, plan to increase annual 
dividend by ¥5, making it ¥50

・Plan to review capital allocation, as operating profit 
target for this fiscal year has been upwardly revised to 
¥39.0 billion
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Target Financial Indicators

ROE
ROIC

Liquid cash 
reserves

Equity ratio

Dividend 
payout ratio

Total payout ratio

DOE

8.0％

5.9％

¥150.7 billion

67％

56.2％

83.3%

4.5%

Over10％
approx. 9％

¥100.0 billion level

60~65％

60％ level

100％ level

5% level

ROIC ＝ operating profit after tax ÷ average invested capital at the beginning 
and end of the period (interest-bearing liabilities + net assets)

(Average over next 3 years)

FY March 2026
Results

FY March 2029
targets
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Impact of Foreign Exchange Rate Fluctuations

FOREX Sensitivity
Impact of a 1 yen fluctuation (0.1 yen for Chinese Yuan)

Assumed exchange rate(yen) Net sales Operating profit

U.S. Dollar 155 1.0 billion -0.05 billion

Euro 176 0.30 billion 0.20 billion

Chinese Yuan 23.0 0.10 billion 0.05 billion
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40.9
44.5

39.6 41.1 39.5

46.2

53.3

46.0
51.0

56.8
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Quarterly sales

51% 50% 52% 56% 56% 58% 57% 58% 58% 60%

35% 35% 32%
32% 31% 30% 30% 30% 30% 29%

14% 15% 16% 12% 13% 12% 13% 12% 12% 11%
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40%

60%

80%
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Percentage sales by genre
Other than G-SHOCK,BABY-G G-SHOCK,BABY-G(Resin) G-SHOCK,BABY-G(Metal)

38% 38% 37% 43% 43% 39% 40% 42% 42% 42%

11% 9% 7%
7% 7%

7% 6% 6% 7% 7%

18% 21% 22%
19% 17% 22% 21% 20% 18% 20%

16% 16% 16% 15% 16% 16% 17% 16% 17% 17%

17% 16% 18% 16% 17% 16% 16% 16% 16% 14%

0%

20%

40%

60%

80%

100%
Percentage sales by region Other China Europe North America Japan
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Timepiece Business: Supplemental Data

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q １Q 2Q

FY25/3 FY26/3 FY27/3

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q １Q 2Q

FY25/3 FY26/3 FY27/3

Billions of yen

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q １Q 2Q

FY25/3 FY26/3 FY27/3
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Consolidated balance sheets

135.1 130.7 
144.7 141.1 

150.7 147.6

49.7 
49.7 49.8 42.3 42.3 42.3

85.4 80.9 
94.9 98.8 

108.3 105.3

0.0

50.0

100.0

150.0

Mar-22 Mar-23 Mar-24 Mar-25 Mar-26 Sept-26

Cash and cash equivalents Interest-bearing debt Net cash

March-end,
2022

March-end,
2023

March-end,
2024

March-end,
2025

March-end,
2026

Sept-end,
2026

Total assets 337.3 335.2 349.9 331.6 351.5 363.3
Total liabilities 118.4 113.6 118.7 112.7 116.3 127.4
Equity ratio 64.9% 66.1% 66.1% 66.0% 66.9% 64.9％
D/E ratio 0.23 0.22 0.22 0.19 0.18 0.18

Cash and cash equivalents 135.1 130.7 144.7 141.1 150.7 147.6
Interest-bearing debt 49.7 49.7 49.8 42.3 42.3 42.3
Net cash 85.4 80.9 94.9 98.8 108.3 105.3

Billions of yen

Billions of yen



本資料における業績予想及び将来の予想等に関する記述は、現時点で入手された情
報に基づき判断した予想であり、潜在的なリスクや不確実性が含まれております。

従って、実際の業績は、様々な要因により、これらの業績とは異なることがありま
すことをご承知おき下さい。

(Note) This document has been translated from the Japanese original for reference purposes only. In the event of any 
discrepancy between this translated document and the Japanese original, the original shall prevail. 

Forward-looking Statements
Earnings estimates and expectations that are not 
historical fact included in this report are forward-
looking statements.
Although such forward-looking statements reflect the 
judgment of management based on information 
currently available to it, various factors could cause 
actual results to differ materially.
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